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owing a dinghy vehicle is
more popular than ever. It almost 
looks strange to see a coach on 
the road without one. We left our 
dinghy home on our last trip and 
it felt as though we were missing 

a friend. You know that sinking feeling 
when you hit the road and discover you 
left something at home? It’s not quite like 
forgetting your dog, but leaving our Jeep 
at home was almost as traumatic. We 
weren’t in camp 15 minutes before whin-
ing about needing transportation to run an 
errand. Fortunately, our friends — towing 
a dinghy, of course — were on their way.

Dinghy watching is almost as much 
fun as checking out the other coaches 
in the park. Over the years I’ve seen just 
about every possible type of vehicle being 
towed. There are four groups of people: 
the more conservative owners looking 
for practical transportation, the 4WD 
and SUV crowd, people looking for basic 
transportation in a subcompact car, and 
those who want to make a statement.

The conservative approach focuses 
on four-door sedans with preferably an 
automatic transmission and capable of 
transporting at least four people. This 
probably makes the most sense because 
typically the dinghy vehicle serves dou-
ble duty as a daily driver when home. 

There are quite a few sedans and 
subcompacts suitable for towing on all 
four wheels without making drivetrain 
modifications, as you’ll see by checking 
out the official “2013 Guide to Dinghy 
Towing” that’s poly-bagged with this 
month’s issue. Subcompact fans will 
like the Chevy Spark featured on the 
cover of the guide and can always con-
sider cars like the Fiat 500 or Honda Fit.

If you really want to be practical, 
consider one of the four passenger cars 
that are powered by hybrid drivetrains. 
Ford offers two C-MAX and two Fusion 
models. The Energi option for both of 
these cars features plug-in technology 
and exceptional fuel economy. Hybrid 
cars can usually best most subcompacts 

when it comes to fuel mileage and they 
have more room. Weight is not that much 
of a factor, but the sticker price is higher.

For those looking for more adventur-
ous activities, a compact 4WD SUV (or 
pickup) is just the ticket. These nimble 
vehicles are great for exploring back roads, 
offer plenty of room for passengers and 
can hold a lot of stuff. Most 4WDs can be 
flat towed with automatic transmissions, 
but don’t expect great fuel economy,  
although GM offers hybrid variations in a 
few models. You pay the price for utility, 
but the versatility is hard to beat — as 
long as you can handle the weight.

The fourth category of dinghy own-
ers is more eclectic. These vehicles are 
extensions of the owner’s personality. 
The range of choices can include classic 
cars to small convertibles adorned with 
garish trim and paint schemes.

While the list of vehicles in this 
year’s guide is impressive, we’ve lost 
a few favorites to engineering changes 
that prevent dinghy towing. Notably the 
Ford Escape is no longer towable. Also 
the Chevy Cruze, which was clearly tow-
able based on information in the owner’s 
manual, was deemed unsuitable after 
Chevrolet changed its recommendation 
later in the model year. That put a num-
ber of people who bought the Cruze for 
the sole purpose of towing behind their 
motorhomes in a very tenuous position.

It’s too expensive to get stuck with a 
vehicle subject to after-the-sale changes, 
so here’s my suggestion: After confirming 
(with your own eyes) the vehicle is tow-
able, consider asking the salesperson to 
put a stipulation on the purchase order 
that reflects the usage of the vehicle. If 
something changes down the road, you 
might have stronger recourse.

Dinghy towing is an extension of 
coach ownership; enjoy the guide — 
and the pull. u
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p.o.box   from  OUR READERS

AGREE WITH PET PEEVE
TV placement has been the pet peeve for us in our  
motorhomes. We had a Class C that had the TV placed  
directly across from the sofa, but it was mounted at the far 
right end of the overhead cabinets and was at an angle. We 
had to look up and to the right to watch TV. Our first Class A 
had the TV mounted in the middle of the overhead cabinets 
over the cab. Here again, if you sat on the sofa you had to 
turn your head at an angle to watch TV. One person could 
lie down on the sofa and the other could sit at the dinette, 
but who wants to sit at the dinette all evening?

We are on our third motorhome and believe we have 
finally found the perfect TV placement (and coach). This 
summer we purchased a 2012 Winnebago Vista 35F. It 
has a sectional sofa with the large flat-screen TV placed in 
front of the sofa and it is at eye level. It’s very comfortable 
to watch the TV no matter where we sit.
GERI GALLOWAY l SWANSEA, S.C.

HEADSET HELPS HEARING
I can sympathize with Eileen Glaholt, who wrote the 
letter about TV placement. My hearing is going south on me, 
especially in my left ear, and I really don’t like wearing my 
hearing aids in the house or motorhome just to watch TV. 
My lovely lady has perfect hearing and in order to keep from 
her listening to a blaring TV, I bought a wireless headset. It 
was less than $20 at a local home center and works won-
derfully. The model I bought is a Sylvania SYL-WH930GB. 
It has a 100-foot range and an FM radio receiver, too. Of 
course this is only going to take care of the hearing problem, 
not the seeing one.
KERRY S. HARRIS l BATTLE CREEK, NEB.

LOVE OUR LAYOUT
One of the main reasons we purchased our 2009 Itasca 
Meridian was the living room layout. The couch and recliner 
are on the curbside slideout while the dining table and buf-
fet are across on the street side slideout. The TV is mounted 

just above the buffet. That makes for very comfortable view-
ing. It is close and directly in front of the seating area. As a 
bonus, the kitchen is not next to the seating area but next 
to the dining area. It’s one of the best layouts I have seen 
in a motorhome.
DENNIS LINSLEY l PITTSBURG, CALIF.

NO TV UP FRONT
When I first started reading that letter in the January 2013 
issue I thought, “Finally, someone is going to recognize how 
absolutely ridiculous it is to have the TV up front.” Boy was 
I wrong! I totally disagree with the author of this comment 
about TV location.

With the size of TVs today it is crazy to have this huge 
square hanging down in front on a Class A motorhome. It 
is a head knocker and in most cases, unless you are sitting 
on the couch, your neck is crammed back like sitting in 
the front row of a theater. Using the front seats is not an  
option because of their proximity to the TV, thus limiting the 
use other than for visitors to face the lounge area. Technol-
ogy makes TV images clearer and sound better, and large 
screens are easy to see from a distance in any coach. By 
mounting the TV on the wall opposite the windshield, the 
comfortable driver and passenger seats become additional 
viewing locations.

Having been actively RVing since 2000, I often won-
der if RV manufacturers ever require their engineers and 
designers to live in these things for six months before allow-
ing them to engineer or design anything in the RV. I have 
considered removing the TV from the front and placing a 
larger flat screen LCD on the opposite wall. Most new RVs 
are moving the lounge area to center and I think that is a 
great use of space.
DENNIS JENTGENS l ATHENS, GA.

COMFORTABLE VIEWING
We own a 2012 Winnebago Tour with the QD floorplan. 
This places the TV up front on the driver’s side wall, 

ARE YOU HAPPY WITH THE TV PLACEMENT IN YOUR 
MOTORHOME? WHY OR WHY NOT?

That’s the question we asked in our January issue, and here are 
some of the replies we received.

p6x10-MH13APR-PO-Box.indd   6 1/31/13   5:38 PM
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slightly angled and directly across from 
the L-shaped couch where we spend 
most of our time. The TV can also be 
viewed from the easy chair on the driv-
er’s side and the facing chair at the di-
nette. When shopping for RVs this was a 
huge consideration for us. I did not want 
any configuration that would require 
that we keep our heads turned sideways 
constantly. We watch a lot of TV while 
on the road and layouts conducive to 
comfortable TV viewing were very few 
and far between, which made our se-
lection process a bit easier. We ignored 
a lot of gorgeous motorhomes simply  
because the TV layout was wrong.
PAUL GOODSPEED l MEMPHIS, TENN.

MOTORHOME l December 2012

CONTACT
WRITE A LETTER TO THE EDITOR: Send 
an email to letters@motorhomemagazine.
com or write to MotorHome, 3300 Fernbrook  
Lane N #200, Minneapolis, MN 55447; 
include your name, city and state. Letters 
may be edited for length and/or clarity.

CONTRIBUTE AN ARTICLE: We welcome 
article submissions from our readers. Writers’ 
guidelines are on our website at www.motor 
home.com/contact-us. Articles must in clude 
your Social Security or tax I.D. number. 
Although every reasonable precaution is taken, 
MotorHome assumes no liability for unsolicited 
manuscripts and/or photography.

SUBMIT A QUICK TIP: Quick Tips is our 
forum for RVers to exchange time- and money-
saving ideas and simple tips. Send submis-
sions to MotorHome Quick Tips, 2575 Vista 
del Mar Drive, Ventura CA 93001, or email 
letters@motorhomemagazine.com. In clude 
photos, illustrations or drawings, if neces-
sary. We’ll pay $35 for each tip we publish.

SEND A PHOTO: Showcase your best photo 
on our “Postcards From the Road” Off Ramp 
page. Send your image, name, address and 
phone number, as well as the story behind 
your photo in 60 words or less, to: Motor Home 
“Postcards From the Road,” 3300 Fern brook 
Lane N #200, Minneapolis, MN 55447,  
or email letters@motorhomemagazine.com. 
We’ll pay $50 for each image we publish. See 
the Off Ramp page for specific instructions. 

ASK A TECHNICAL QUESTION: Questions 
for our Coach & Powertrain column may 
be sent to MotorHome, 2575 Vista del 
Mar Drive, Ventura CA 93001 (please 
include your name, city and state). You may 
also email questions to tech@motorhome 
magazine.com. Selected letters will be 
answered in the magazine, but time does not 
permit individual replies.

RESOLVE A CONFLICT: Hot Line is our 
forum for the resolution of conflicts between 
consumers and RV dealers and manufacturers, 
accessories suppliers and service providers. 
After exhausting all other resources, send 
typed letters to MotorHome Hot Line (no phone 
calls, please) at 3300 Fernbrook Lane N #200, 
Minneapolis, MN 55447 and enclose copies of 
appropriate bills and correspondence, plus a 
self-addressed, stamped envelope. Selected 
letters will be edited and published unless 
otherwise requested. MotorHome does not 
knowingly accept deceptive or misleading 
advertising; please notify Hot Line if you have 
a contrary experience with any merchandiser or 
service provider advertised herein.

ORDER REPRINTS OR BACK ISSUES: 
Copies of articles are $3.95 each. Specify the 
article title and issue, and send a check or 
money order payable to GS Media & Events, 
plus your name and address, to MotorHome, 
3300 Fernbrook Lane N #200, Minneapolis, 
MN 55447. Permission to reprint or quote 
excerpts from published articles is considered 
upon request, when credit is given. ◆

LEAVE THE TV INSIDE
With all the amenities packed into the 
limited space of a motorhome, ideal TV 
placement will necessarily be compro-
mised. That being said, nothing is more 
ridiculous than placing a TV in the base-
ment storage area so it can be watched 
outside. I don’t know anybody who  
watches TV outside at home, so why does 
the motorhome industry think anybody 
would want to do it in a campground? It’s 
just another way to disturb your neighbors.
KENNETH NEAL PALO ALTO, CALIF.

MAKE THE CHANGES YOU WANT
We bought a new Class A motorhome in the 
summer of 2005. The first couple of years 
of ownership, we would attend different RV 
shows and always ended up saying things 
like, “I wish we had this or that.” 

After a couple of years of seeing 
things that we liked and identifying things 
about our rig that we did not care for, I 
started making changes. It amazes me 
that some RVers believe the motorhome 
has to remain as purchased. It is likely 
your second largest purchase; you can do 
whatever you want.

Regarding the TV in our rig, I  
purchased a 42-inch flat screen TV a few 
years ago. I went to the hardware store and 
bought a few items that I used to make a 
hanging attachment. When we are on the 
move, the TV lays flat on our bed. When 
we arrive at our destination, I grab the TV, 
hang it in one of three or four places that 
we like, run a cable to it and enjoy. It sure 
beats sitting and staring at the tube above 
the windshield.

Remember: You own it. Make it the 
way you want it.
LARRY KLAUSER l LIBERTYVILLE, ILL.

PLAN TO RETROFIT
The location of the TV seems to be a 
problem in most motorhomes that I 
have seen. Ours, a 2004 30W Itasca, 
has the TV in the same place that many 
have been for several years: in the front 
overhead space between the driver and 
passenger seats. It is out of the way 
there and uses that space but there 
isn’t a good seat in the house for watch-
ing it. The driver and passenger seats 
are too close and the sofa, although 
very comfortable to sit on, is at a 90- 
degree angle to the TV. We can watch the 

April 2013 l MOTORHOME

WHAT YOU ARE  
SAYING ON OUR 
FACEBOOK PAGE: 

We asked readers to tell us 
if they are happy with the 
TV placement in their mo-
torhome. Here’s how some of 
our Facebook fans responded:

Lynne Bliss: Bedroom set is great … 
family area, not so much. To see the 
TV straight on, we have to sit in the 
dinette area. On the couch we can see 
it only if we turn sideways. We have a 
Four Winds Class C.

Jan Duncan Stenberg: No for the one 
in the main area. It is above the dash-
board and the couch faces the door. 
Have to turn heads to watch TV. The 
one in the bedroom is perfect. We have 
a 2006 Class A Bounder.

Greg Yancey: Class A Damon Daybreak 
... center top of the windshield be-
tween two cabinets ... have to look up 
to watch, kind of hard on old necks. 
But the cabinet in the bedroom for the 
TV is so small that any TV placed in it 
is hard to see from the bed ... bad idea.

Become a fan of MotorHome on Face-
book. Go to www.facebook.
com/MotorHome Magazine 
and click “Like.”

p6x10-MH13APR-PO-Box.indd   8 2/1/13   10:28 AM
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P.O. BOX

TV from the sofa for short periods of time 
but if we want to sit and watch a movie 
we end up with stiff necks. This year I 
plan to remove the old TV and put in a 
fl at-screen that we can set on the table in 
front of the sofa and sit down and cuddle 
while we watch a movie. I think that may 
be an idea — a TV in front of a sofa.
BRUCE KARN l OGDEN, UTAH

A JOB WELL DONE
While preparing our Fleetwood Bounder 
to travel to the Good Sam Rally in Daytona 
Beach, Fla., we developed a problem with 
the Power Gear levelers not wanting to 
retract. When they fi nally did retract, the 
control panel still indicated they were in 
a down position and warning lights and 
alarms would go off. A call to Fleetwood 
Customer Service yielded a work-around 
that allowed us to get on our way.

Upon our arrival at the Rally we 
contacted Fleetwood dealer La Mesa 
RV in Sanford, Fla., and requested 
a service date to have the levelers re-
paired. They were fully booked for two 
weeks. They did, however, have tech-
nicians on site at the Rally who might 
be able to help. We left our cell phone 
number and soon received a call. Ten 
minutes later, Tim and Ralph from 
La Mesa RV were at our door. They 
checked out the leveling system and 
determined a sensor switch in the hy-
draulic fl uid reservoir was faulty and 
installed upside down. They made calls 
and had a replacement expressed from 
the factory. Two days later the replace-
ment fl oat switch was installed and the 
system checked out. Problem solved.

Our thanks to technicians Tim and 
Ralph and La Mesa RV for quickly and 
effi ciently getting us back on the road.
RON SWARTZ l COLUMBUS, OHIO 

QUESTION:
What do you think of the exterior 
entertainment centers and outdoor 
kitchens now offered with many 
motorhomes? Like or dislike? Send 
your comments to MotorHome, 
3300 Fernbrook Lane N #200, 
Minneapolis, MN 55447; or email 
 letters@motorhomemagazine.com. ◆
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escapes
ROAD FOODIE l WHEELS & GEAR l NOTEWORTHY l CROSSROADS

by  LAURA MICHAELS

FEAST YOUR EYES 
ON GEORGIA’S 

PROVIDENCE CANYON

Nicknamed Georgia’s “Little Grand
Canyon,” Providence Canyon in Lumpkin 
is a constantly evolving canvas. Ongo-
ing erosion manipulates the soft Georgia 
clay, continuing a process that began in 
the 1800s when poor farming practices 
resulted in furrows that deepened over 
several decades into gullies, ravines and 
canyons. Today, visitors to this west central 
state park stand in awe of the soil and rock 
formations dressed in orange, red, pink, 
purple and tan hues. Mineral-tinted water 
trickles along the deepest canyon fl oors, 
and hikers can embark on three miles of 
trails or tackle the seven-mile backcoun-
try trail. With virtually no light pollution, 
Providence Canyon is an ideal location for 
stargazing, and the park regularly hosts 
astronomy activities.

Providence Canyon doesn’t offer camp-
ing, but nearby Florence Marina State Park 
has 43 sites with full hookups. For more 
information, call 229-838-6870 or visit 
www.georgiastateparks.org/ProvidenceCanyon.

DRAMATIC 
VIEWS IN THE 
DEEP SOUTH
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Mudbug. Crayfish. Mudpup.
Crawdaddy. Crawfish. Whatever you call 
them, those little warm water crustaceans 
are delicious, relatively inexpensive, easy 
to cook and make a fun food to try while 
you’re on the road.

Second cousin to the larger and 
more expensive Maine lobster, crawfish 
are small freshwater lobsters that taste 
like a cross between shrimp and lobster. 
Found in lakes and streams in North 
America, these native crustaceans were 
first enjoyed by Native Americans. Today, 
kids still pull the little critters out of local 
waterways with a line and hotdogs (or just 
about anything) for bait. You can catch 
them yourself by the trap-full or stop by a 
fish store or crawfish farm and pick up a 
few dozen for a delectable meal.
 Louisiana is best known for craw-
fish and produces the 4-inch red swamp 
crawfish. However, you can find crawfish 
around the country. Oregon is the second 

largest commercial crawfish producer and 
its native species, Pacifastacus leniuscu-
lus or the “signal” crawfish, is sweeter and 
a bit larger (up to 6 inches).
 Some prefer the delicate flavor of 
West Coast crawfish; others like Louisi-
ana’s version (it stands up to hot spices). 
Spring/early summer is Louisiana’s tra-
ditional crawfish season; the West Coast 
season lasts until early fall.
 Crawfish, like crab or lobster, must 
be cooked live and Louisiana crawfish 
need to be purged for 15 minutes in salt 
water to remove any mud (crawfish from 

sandy-bottomed sources do not). Craw-
fish are traditionally cooked outdoors in 
a large pot over a fire or propane burner. 
Don’t cook crawfish (or crab or lobster) in 
your motorhome or your rig will smell like 
a fishmonger’s!

CRAWFISH BOIL
A Louisiana crawfish boil consists of 
crawfish, sausage, potatoes and corn on 
the cob boiled together. Potatoes go into 
a large pot of boiling water seasoned with 
butter, garlic, lemon wedges, crawfish 
boil seasoning and spicy Cajun season-
ing for about 10 minutes. The corn and 
sausage are added for 5 minutes. The 
crawfish go in last and are cooked with 
the other ingredients for 4-5 minutes. 
Turn off the heat and let the pot sit cov-
ered for 10 minutes. 
 A crawfish feast doesn’t even require 
dishes. Drain the crawfish, potatoes, corn 
and sausage, and spread them on news-

paper. Pass the paper 
towels and beer or soda 
and enjoy.
 To eat crawfish, grasp 
the head with one hand 
and the tail with the other 
hand. Gently squeeze the 
tail end close to where it 
joins the head and twist. 
The meaty tail end easily 
twists out. Slide a thumb 
under the first few seg-
ments of the top of the tail 
and peel away the top part 
of the tail.

 If catching or cooking your own craw-
fish seems like too much trouble, try some 
of my favorite crawfish eateries. 

Doguet’s Crawfish Farm, Beaumont, 
Texas. Tour this crawfish farm to see how 
crawfish are raised, buy live crawfish or try 
some at their new café.

Hollier’s Cajun Kitchen, Sulphur, La. This 
Cajun-themed restaurant offers traditional 
Cajun foods, including spicy and creamy 
crawfish etouffée.

Jake’s Famous Crawfish, Portland, Ore. Uses 
only Oregon crawfish and serves French-
style (not spicy) crawfish boil, chilled craw-
fish appetizer and crawfish etouffée.

My Brother’s Crawfish, Portland, Ore. Two 
Vietnamese brothers from Texas whip up 
some really tasty crawfish boil and crawfish 
etouffée spiked with sweet Asian hot sauce.

Sartin’s West, Beaumont, Texas. Fill up 
on a bucket of Sartin’s crawfish seasoned 
with spicy Tex-Joy seasonings.

Seafood Palace, Lake Charles, La. This 
casual café serves crawfish boil, crawfish 
etouffée (spicy, flavorful roux studded with 
celery and chunks of sweet crawfish), and 
local fish, oysters, shrimp and gator. Craw-
fish is available December through May.

Steamboat Bill’s, Lake Charles, La. 
Check out this place for pistolettes, 
stuffed fried bread rolls, topped with 
creamy crawfish etouffée.

Mudbug Madness Fes-
tival, Shreveport, La. 
Every Memorial Day 
weekend, people come 
to eat crawfish boil and 
etouffée and dance to 
foot-stomping tunes.
Got a favorite mudbug haunt? Let Bob-
bie know at hasselbring@bctonline.com 
(“Road Foodie” in the subject line).

escapes   ROAD FOODIE by  BOBBIE HASSELBRING

Mad for Mudbugs

At Jake’s Famous Crawfish in Portland, 
Ore., chilled crawfish take center stage as 
an appetizer.

Crawfish etouffée is a spicy roux studded with celery 
and chunks of crawfish meat served over white rice. 
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MOTORHOME ROOF CARE
Adding to its lineup of RV maintenance products, Chemp-
ace Corp. now offers the Roof Shield twin pack of cleaner 
and sealer. The Roof Shield twin pack includes 100 ounces 
of RV cleaner and 100 ounces of RV sealer in a convenient, 
ready-to-use bucket with a bonus RV holding tank chemical 
drop-in sample pack. The RV roof cleaner is said to remove 
black streaks, dirt, oxidants and road film buildup, while 
the RV roof sealer is formulated to protect from rain, sun, 
grime and prevents drying, cracking and oxidation. The 
cleaner and sealer work together to create a barrier between 
a rubber or TPO roof and the elements to increase overall 
protection while making the roof surface easier to clean in 
the future. Both products are environmentally safe, accord-
ing to Chempace. The Roof Shield twin pack is available at 
RV dealers and service centers nationwide and retails for 
$49.75. 
Chempace Corp., 800-423-5350, www.chempacerv.com

SUPER SHOCK 
ABSORBERS
Source Engineering Inc. recently introduced its 
new Platinum Series tuned Bilstein shocks for 
Navistar RV’s Roadmaster chassis. The Platinum 
Series is available for new and late model Road-
master chassis in 46mm and 60mm piston sizes. 
Source Engineering, which develops motorhome 
chassis enhancement and repair parts, said the 
Platinum Series shocks are precisely tuned for 
the unique considerations of the RV market. The 
shocks have a nitrogen-filled monotube design 
and carry a lifetime warranty.

The Platinum Series was developed for  
individual motorhome chassis, the company said, 
and Source Engineering is expanding the line 
for additional chassis applications. The shocks 
are available directly from Source Engineering or 
through its network of dealers in the United States 
and Canada. MSRP for the standard 46mm shock 
is $169; the new Super 60mm is $269.
Source Engineering Inc., 541-935-0308,  
www.rv-chassis.com

NAVIGATION ON  
THE SMALLER SIDE
Drivers of Class B and C motorhomes often contend 
with smaller dashboard spaces, something Magellan has  
addressed with its new 5-inch GPS model, the RoadMate RV 
5365T-LMB. This RoadMate offers the same capabilities 
for owners to set up profile data about their motorhome’s 
dimensions and choose navigational preferences to custom-
ize the best routes but in a smaller device.

The Good Sam Campground Directory and Good Sam 
discount locations are pre-loaded into the RoadMate RV 
5365T-LMB to provide travel resources featuring compre-
hensive North America campground information and ameni-
ties, RV services, pet-friendly campgrounds and parks, Wi-Fi 
and more. This model also has Spoken Street Name guid-
ance to give turn-by-turn directions and the integrated Blue-
tooth wireless technology enables drivers to talk hands-free 

when the GPS is paired with a compatible Bluetooth phone. 
Magellan offers free lifetime map updates and traffic alerts.

The RoadMate RV 5365T-LMB, with an MSRP of 
$299.99, is available online through Camping World.
Magellan, 800-669-4477, www.magellangps.com
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News Briefs
The National Association of RV Parks and 
Campgrounds (ARVC) recognized the achieve-
ments of top private park operators, state as-
sociations and industry volunteers during its 
annual Outdoor Hospitality Conference and 
Expo. Park of the Year awards were given to 
RV parks and resorts based on several criteria, 
including customer service, employee train-
ing, operational excellence, national directory 
ratings and community service.

Winners included: Small Park of the 
Year, The Vineyards Campground & Cabins in 
Grapevine, Texas; Medium Park of the Year, 
Bentsen Palm Village RV Resort in Mission, 
Texas; Large Park of the Year, Holly Shores 
Camping Resort in Cape May, N.J.; Mega 
Park of the Year, Bethpage Camp-Resort in 
Urbanna, Va.

Several parks received Plan-It-Green 
awards for their efforts to become environ-
mentally friendly: River’s End Campground & 
RV Park in Tybee Island, Ga., Cypress Camp-
ing Resort in Myrtle Beach, S.C., and Sun N 
Fun RV Resort in Sarasota, Fla.

Good Sam Enterprises
extended its partnership 
agreement with the QBE 
Group through 2017 to 
provide customers with 
RV-mechanical breakdown 

insurance. Good Sam has been a partner 
with insurance provider QBE since 1999, 
offering customers fi nancial protection in 
the event of a mechanical breakdown or 
failure, as well as expert claims administra-
tion. Years in the making, the new Preferred 
Provider Network helps match problems to 
the right repair facility, accepts direct pay-
ment from Good Sam for covered repairs and 
includes facilities that stand behind their 
work. Benefi ts of the Good Sam Extended 
Service Plan include full-service claims 
administration, sign and drive repair, cus-
tomized payment plans and travel reimburse-
ment. Customers can also visit any Camping 
World SuperCenter for a free 22-point RV in-
spection. The Good Sam Repair Network has 
more than 10,000 providers nationwide.

RV SHOWS
APRIL 5-7
Kitchener RV Show
Kitchener, Ontario
888-331-8885

APRIL 12-14
Progressive Insurance 
20th Annual Rhode Island 

RV & Camping Show
Providence, R.I. 
800-441-0013

APRIL 19-21
Washington State 
Evergreen RV Show
Monroe, Wash.
206-783-5957

HALL OF FAME 
DISPLAYS 
CAMPAIGN 
COACH 
The RV/MH Hall of Fame
and Museum now boasts some 
Indiana campaign history. Gov. 
Mitch Daniels presented his 
2004 campaign motorhome, 
RV-1, to the museum in Elkhart, 
Ind. Daniels is donating the 
Damon Daybreak Class A, cov-
ered with signatures of constituents from all of Indiana’s 92 counties, to the 
Indiana State Museum and it is being displayed as the newest exhibit in the RV/
MH Hall of Fame and Museum. BJ Thompson, a member of the Executive Com-
mittee of the RV/MH Heritage Foundation, accepted the keys. Thor Industries, 
manufacturer of the Daybreak, sponsored the presentation event.

ADVANCED RV 
JOINS CLASS 
B MARKET
A new Class B motorhome
builder has entered the fac-
tory-direct market. Startup 
manufacturer Advanced RV, 
founded by entrepreneur and 

engineer Mike Neundorfer and based 
in Willoughby, Ohio, debuted its 
Ocean One motorhome at the Florida 
RV SuperShow in January. The Ocean 

One, like every Advanced RV model, is built on the Mercedes-Benz Sprinter 
platform. Neundorfer, who has purchased multiple motorhomes, said he 
opted for the factory-direct model to deliver a vehicle that’s personalized for 
the way each customer wants to travel. 

Each of Advanced RV’s three models can be customized to include 
numerous features such as integrated Silverleaf controls and monitoring 
system, a heated fl oor, 15,000 Btu air conditioner, queen-size sofa bed, 
granite countertops, luxury cabinets and an entertainment system. The 
company plans to produce 50 units per year. For more information visit 
www.advanced-rv.com.

Gov. Mitch Daniels (left) presents the 
keys to his campaign motorhome to BJ 
Thompson, a member of the RV/MH 
Heritage Foundation.

ADVANCED RV ADVANCED RV 
JOINS CLASS JOINS CLASS 
B MARKETB MARKET
A new Class B motorhomeA new Class B motorhome
builder has entered the fac-builder has entered the fac-
tory-direct market. Startup tory-direct market. Startup 

engineer Mike Neundorfer and based engineer Mike Neundorfer and based 
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HISTORIC BEAUTY IN HOLYOKE
Bedecked in original leather wall 
coverings and boasting ornate woodwork, 
vaulted ceilings and parquet floors, 
the Wistariahurst Museum in Holyoke, 
Mass., presents an engaging lesson in 
the history and culture of the area and 
the home’s former inhabitants. First 
built by prominent silk manufacturer 
William Skinner in 1868, the Second 
Empire-style home was dismantled and 
rebuilt at its present location in 1874 
following a major flood. The 26-room 
mansion and garden estate remained in 

the Skinner family until 1959, when Katharine Skinner Kilborne, the youngest child 
of William and Sarah Skinner, gave Wistariahurst to the City of Holyoke.

Listed in the National Register of Historic Places, Wistariahurst takes its name 
from the wisteria vine planted along the house by Sarah Skinner in the 1880s. Today, 
the expansive gardens have been brought back to life and the house museum offers 
an array of exhibits on the Skinner family, Holyoke history and the textile and paper-
making industries. The house is open every Saturday, Sunday and Monday from 12-4 
p.m. for guided tours at a cost of $7. The gardens and grounds are open daily until 
dusk. For more information, call 413-322-5660 or visit www.wistariahurst.org. 
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THE SPIRIT  
OF THE WEST
The small town of Cody, Wyo., 
near the eastern entrance to Yellowstone 
National Park, is home to a remarkable 
Western history museum, the Buffalo Bill 
Historical Center, named in honor of the 
town’s namesake, William F. “Buffalo 
Bill” Cody. Affiliated with the Smithso-
nian Institution, the center houses five  
distinct museums.

The Plains Indian museum chroni-
cles the lives and culture of the Native 
Americans who lived between the Missis-
sippi River and the Rocky Mountains. In 
the Buffalo Bill Museum, learn about Wil-
liam Cody, who led a life any Western his-
tory buff would envy, from cowboy to gun 
fighter to Pony Express rider to showman, 
his most famous role. Art enthusiasts will 
enjoy the Whitney Gallery of Western Art, 
which has a collection ranging from the 
early frontier artists (Charles Russell, 
Frederic Remington and Thomas Moran) 
to contemporary painters and sculptors. 
Or explore the Yellowstone Natural His-

tory section covering plant, animal and 
geological topics. I learned that what I 
thought were antelope are really prong-
horns. In the Cody Firearms Museum visi-
tors will find a comprehensive collection 
of early American weapons, with nearly 
every significant arms manufacturer in 
the world represented. 

Tickets are $18 and are valid for 
two days. You’ll need both to begin your  
exploration of this complex. The Pon-
derosa Campground with full hookups is 
within walking distance of the Center. For 
more information, call 307-587-4771 or 
visit www.bbhc.org.  — David Barber u
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by  MARY ZALMANEK getaway

PHOTOS: MARY ZALMANEK

FROM MOUNTAINOUS 
LANDSCAPES TO 

HISTORICAL SIGHTS, 
UNCOVER THIS STATE’S 

SOUTHEASTERN TREASURES

During a recent two-month trip in our motorhome,
my husband, Jim, and I joined the migration of snow-
birds seeking sunshine and adventure in Arizona. As our 
sojourn drew to a close, we spent fi ve days in Cochise 

County, Arizona, exploring natural and historic sights in the south-
eastern corner of the state.
 Our fi rst stop was Kartchner Caverns State Park, 10 miles south 
of Benson. The caverns were discovered in 1974, purchased by the 
state in 1988 and opened as a state park in 1999. Two tours of 
the pristine limestone cave are available. Highlights of the Throne 

The Organ Pipe Formation in 
Chiricahua National Monument is 
among the unusual rock formations 
that dominate the landscape.

COCHISE COUNTY, ARIZONA
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Tour include one of the world’s longest 
soda straw stalactites, measuring more 
than 21 feet; the 58-foot tall Kubla Khan, 
the tallest and most massive column in  
Arizona; plus 45,000-year-old bat guano.

On the Big Room Tour, visitors enter 
the largest room in the cavern at 400 feet 
long and 240 feet wide. It contains the 
world’s most extensive formation of the 
creamy white brushite moonmilk flowstone. 
“Cave turnips,” speleothems shaped like 
turnips that hang from the ceiling, were 
first discovered in the Big Room. Exhibits 
at the Discovery Center explain the unique 
features of the caverns and how water, 
minerals and time — 200,000 years and 
counting — created these magnificent  
formations. Kartchner Caverns offers RV 
sites with electric hookups.

We drove to Palomitas, a small town 
near Bisbee, and parked our motorhome 
at a friend’s house. Using this as our home 
base, we had several days to explore the 
area. Ready to stretch our legs, we rode 
our bikes along the San Pedro River with 
our host, Al, and his two Dobermans. The 
San Pedro Riparian National Conservation 
Area contains more than 56,000 acres of 
public land between the U.S.-Mexico bor-
der and the town of St. David. This area is 
a favorite of birders since it supports more 
than 350 species. Thirteen trailheads, 
some with interpretive kiosks, are located 
along this 40-mile stretch of the river. 
During our stay, we also accessed the  
riparian area at San Pedro House, hiked 
the trails, listened to birds and relaxed 

Since 1976, more than a million visitors 
have donned yellow slickers, hard hats 
and miner’s lanterns to journey by train 
1,500 feet into the Queen Mine in Bisbee.

Bikers enjoy a ride in the San Pedro 
Riparian National Conservation Area.
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near “Bailey,” the 80-year-old cottonwood 
that is more than 36 feet in diameter.

The next day, we explored sights 
near Sierra Vista. Since Jim is an amateur  
birder, a must-see sight was the Ramsey 
Canyon Preserve, run by The Nature Con-
servancy. Ramsey Creek is a key tributary to 
the San Pedro River. We had the good for-
tune to get an impromptu tour from Brooke 
Gebow, southeastern Arizona preserves 
manager for the Conservancy. She told us 
how technology has changed birding. With 
a smartphone app, people can identify a 
bird by its call and post a rare bird sighting 
on the Southeast Arizona Rare Bird Alert 
website. Within minutes of an alert, avian 
aficionados will arrive to see birds like the 
elegant trogon, sulphur-bellied flycatcher 
or berylline hummingbird. The best bird-
ing is from March through September; the 
hummingbird migration peaks in April and 
August. Guided nature walks are offered 
from March through October.

Flanking Sierra Vista to the west and 
north, Fort Huachuca is a military post 
founded in 1877. It played a key role in the 
settlement of southeast Arizona and the 

1886 capture of Apache chief Geronimo. 
The fort was also home to the Buffalo Sol-
diers, African Americans who served in the 
segregated army between 1866 and 1941. 
Many soldiers stationed at Fort Huachuca 
today are involved in military intelligence.
 The Fort Huachuca Historical  
Museum exhibits uniforms from various 
periods, early equipment and weapons. 
The nearby U.S. Army Intelligence Mu-
seum traces the evolution of military intel-
ligence from the Revolutionary War to the 
present. U.S. citizens may obtain a visitor’s 
pass at the gate. Because this is an active 

military installation, a valid photo ID for all 
passengers 13 and older and vehicle regis-
tration and proof of insurance is required.
 South of Sierra Vista bordering Mex-
ico, Coronado National Memorial com-
memorates the first major expedition into 
the American Southwest. In 1540, Fran-
cisco Vasquez de Coronado, accompanied 
by 339 Spanish soldiers and 1,100 Native 
Americans, explored what is now the south-
western United States looking for the myth-
ical Seven Cities of Gold. Though he failed 
to find gold, he discovered several famous 
landmarks, including the Grand Canyon.
 Today, a three-mile winding dirt road 
leads to the scenic overlook at Montezuma 
Pass, elevation 6,575 feet. We hiked the 
half-mile trail to the top of Coronado Peak 
and read the signs posted along the way 
that told the story of Coronado’s journey. 
From there, we had a panoramic view of 
Arizona, Mexico and the 18-foot-high 
fence that separates the two.  
 We devoted a full day to Bisbee, 
a small, artsy town known for its min-
ing past. In its heyday, Bisbee’s mines 
produced more than 8 billion pounds of 

COCHISE COUNTY, ARIZONA

Fort Huachuca Museum honors the Buffalo 
Soldiers, African Americans who served in 
the segregated army from 1866 to 1941.
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copper, 2.8 million ounces of gold and 77 
million pounds of silver. The mines closed 
in 1975 after almost 100 years of contin-
uous production. In 1976, tours began at 
the Queen Mine. Since then, more than 1 
million visitors have donned yellow slick-
ers, hard hats and miner’s lanterns to jour-
ney by train 1,500 feet into the mountain. 
Our guides, all former miners, made the 
tour special by relating their personal ex-
periences from their years underground.
 The Bisbee Mining and Historical 
Museum, an affiliate of the Smithsonian 
Institution, explains why Bisbee was once 
known as the Queen of Copper Camps. We 
also browsed the shops and art galleries on 
Main Street, had a beer in historic Brewery 
Gulch and ate a fine dinner at Cafe Roka. 

When we left Palomitas, we headed 
toward Willcox. En route we stopped in 
Tombstone and found RV parking on 
the street. Tombstone was dubbed “The 
Town Too Tough to Die” in the early 20th  
century. With the wooden boardwalks on 
Allen Street, gunfighters in period costume 
and horses pulling stagecoaches around 
town, it doesn’t look like it’s changed much  
either. It’s safer these days, since the 
Wyatt Earp and Doc Holliday look-alikes 
shoot blanks in the daily re-enactments of 
the gunfight at the O.K. Corral. 

We visited the Tombstone Epitaph 
building, where the oldest continuously 
published newspaper in Arizona is still 
being printed. The first issue was printed 
in 1880 and covered the famous gunfight 
in 1881. Jim was so fascinated that he 
subscribed to the monthly Tombstone 
Epitaph National Edition.

 In Willcox, we checked into an RV 
park. In our dinghy, we explored Chiricahua 
National Monument, Fort Bowie and the 
Amerind Museum. If you want to take your 
coach into the monument, the maximum 
length in the Bonita Canyon Campground 
is 29 feet and there are no hookups. 
 During out visit of Chiricahua National 
Monument, we were awed by the massive 
stone columns and balanced rocks, rem-
nants of a huge volcanic eruption 27 mil-
lion years ago. As we hiked through the fir 
and pine forest, a troop of coatimundi ran 
by us with their tails held high. Cardinals, 
quails and a variety of birds tweeted their 
unique calls. The scene was enchanting.
 Fort Bowie, a National Historic Site, 
commemorates the bitter conflict between 
the Chiricahua Apaches and the U.S. mili-
tary. From 1862 to 1894, Fort Bowie and 
Apache Pass were the center of military 
operations culminating in the surrender 
of Geronimo in 1886. After the fort was 
abandoned, many of the historic artifacts 
disappeared. But in 1960 Fort Bowie was 
declared a National Historic Landmark and 
since then, collectors or their descendants 
have returned many of the relics.
 The visitor center is a 3-mile-round-
trip hike from the parking lot. The easy hike 

passes by the ruins of an old mining shack, 
stagecoach station, cemetery and a replica 
of an Apache hut. The ruins of Fort Bowie 
come into view at the crest of the hill.  
 The Amerind Museum, 26 miles 
southwest of Willcox, houses a collection 
of Native American art and artifacts. It 
tells “the story of America’s first peoples 
from Alaska to South America and from the 
last Ice Age to the present.” The impres-
sive collection includes baskets, pottery, 
jewelry, katsina dolls and a bow made and 
signed by Geronimo.
 Cochise County is rich with history. 
I confess that history was not one of my 
favorite subjects in school, but now I find 
that trekking to the ruins of a military fort, 
traveling 1,500 feet into an abandoned 
mine and exploring a cave where bats 
have been hanging out for 45,000 years 
brings history alive. u

The ruins of several building, including 
the cavalry barracks, are preserved at Fort 
Bowie National Historic Site.

Signs along the half-mile trail to the top of Coronado Peak 
in Coronado National Memorial tell the story of the first 
major expedition into the American Southwest from 1540 
to 1542 by Francisco Vasquez de Coronado. 

Mary and Jim Zalmanek enjoy traveling 
in their 2003 Safari Trek when they are 
not at home in Monument, Colo. Mary 
is the author of The Art of the Spark  
(www.artofthespark.com).

FOR MORE INFORMATION

AMERIND MUSEUM
520-586-3666, www.amerind.org

CHIRICAHUA NATIONAL 
MONUMENT
520-824-3560, www.nps.gov/chir

CORONADO NATIONAL MEMORIAL
520-366-5515, www.nps.gov/coro

FORT BOWIE NATIONAL 
HISTORIC SITE
520-847-2500, www.nps.gov/fobo

FORT HUACHUCA MUSEUM
520-533-4946,
www.huachucamuseum.com

KARTCHNER CAVERNS STATE 
PARK
520-586-2283,
http://azstateparks.com/parks/kaca

QUEEN MINE TOURS IN BISBEE
866-432-2071,
www.queenminetour.com

COCHISE COUNTY

COCHISE COUNTY, ARIZONA
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Sometimes you need to get
away, but you’ve got only a few 
days. Located just 30 miles from 
Seattle, Washington’s Whidbey 

Island is a hop north of the bright city 
lights, but a relaxing world away fi lled with 
museums, boutique farms and wineries, 
one-of-a-kind art studios, and bucolic 
rolling hills coupled with dramatic ocean 
scenery. There’s also plenty to keep the 
adrenalin pumping such as biking, hik-
ing, kayaking, birding, fi shing and whale 
watching. And it all comes in the perfect 
RV package — not too far away, with easy 
access, and plenty of beautiful and afford-
able places to park the rig. So, for us, it 
was “destination Whidbey” for a four-day 
motorhome escape. 
 From Portland, Ore., we approached 
Whidbey from the south on the Mukilteo-
Clinton ferry, which runs to the island 

every 30 minutes. In the summer, folks 
line up early, so be prepared to wait in 
line for an hour or so. (From the north, 
you can simply drive over the spectacu-
lar Deception Pass Bridge.) We queued 
up and joined the throngs at iconic Ivar’s 
Mukilteo Landing’s outdoor order window 
for creamy clam chowder.
 Washington State Ferries are fast, 
effi cient and an easy way to transport 
a motor home (fares vary from $31.80-
$63.70 depending on RV length and 
are higher during peak season). And of 
course, you sail through some gorgeous 
scenery. In addition to seabirds and seals, 
you might spot some of Puget Sound’s 
resident orca (killer) whales. 
 Wanting to get right into the island 
groove, we headed to Langley, a historic, 
über-cute village where Whidbey Island 
Kayaking Company offers guided kayak 

tours and rentals. Owner Ed Young and 
Travis, our guide, gave us life jackets and 
a lesson in paddling and steering our slim, 
ocean-going tandem kayak. We paddled 
from the marina, hugging the shoreline 
as all around the Cascade and Olympic 
mountains rose up like great, snowcapped 
titans. We passed beaches and waterfront 
homes and, around one bend, spotted 
an eagle’s nest with the resident female 
keeping watch.
 Our two-hour paddle was over too 
soon and we struck out to explore Lang-
ley. Whidbey Island is only about 35 miles 
long and 1.5 to 12 miles wide. The larg-
est island in Washington and among the 
largest in the United States, it has only 
58,000 residents and, thanks to forward-
thinking planners who fi ercely protect the 
area’s agricultural land, natural areas, and 
picturesque villages, Whidbey retains its 
rural charm. 
 Our first stop was Sweet Mona’s 
Chocolate Boutique, an artisan choco-
latier that uses high-quality Ecuadorian 

A WORLD 
AWAY

WHIDBEY ISLAND:

ON THIS PUGET SOUND HAVEN, QUAINT 
VILLAGES MIX WITH SENSATIONAL VIEWS
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WHIDBEY ISLAND: A WORLD AWAY

chocolate to make terrific truffles, pea-
nut butter cups and chocolate salt cara-
mels. Then it was on to a small farmers 
market featuring Whidbey Island-grown 
fresh fruits and veggies and island-
made products like creamy Mr. Mobley’s  
Tahini Sauce. It’s also where we met the 
mother-daughter team behind Whidbey 
Cupcakes, delightfully moist little cakes 
with Northwest names like Mount Rainer 
and Deception Pass. 

We loaded up on produce and 
stopped at Langley’s eclectic Star Store 
for a few more provisions before travel-
ing on the scenic Langley Loop to 525, 
the main north-south island highway. Our 
base for the next couple of days was Fort 
Casey State Park, located right on Admi-
ralty Bay with great water and Olympic 
Mountain views. 

This state park, along with two other 
military forts, was once part of the Puget 
Sound’s “triangle of fire” that protected 

Admiralty Inlet. The forts were famous for 
their “disappearing guns,” named for their 
ability to be lowered behind emplacements 
during reloading. At Fort Casey and adja-
cent Fort Ebey state parks, the old gun bat-
teries and some canons are still in place, 
and we had great fun scrambling over 
them, imagining a time gone by. 
 Another park must-see is Admiralty 
Head Lighthouse, a squat light tower and 
keeper’s quarters built in 1903. Its fourth-
order Fresnel lens shot a 270-degree  
directional beam that warned mariners 
until it was decommissioned in 1922. The 
lighthouse boasts 18-inch-thick stucco-
covered brick walls that could withstand 
the concussions of the fort’s big guns. 
 Our RV site at Fort Casey was a gravel-
topped pull-through with water and elec-
tric hookups, right on the water. While 
there was no shade, we had a fire ring 
and picnic table, plus an up-close view 
of Keystone Harbor and the comings and 
goings of the Coupeville-Port Townsend 
ferry. There is also a public dock here for 
RVers who bring their boats. 
 The following day, we rose early to  
explore Coupeville, another waterfront 
village with interesting shops and eater-
ies, including Mosquito Fleet Chili, home 
of fiery chili and sinful cinnamon rolls. 
Coupeville features the Island County His-
torical Museum, which documents early  
island life and an original blockhouse, a 
tiny, two-story fort built in 1855 where 

residents could gather in case of an attack.
 We headed toward Oak Harbor, the 
island’s only “real” city where you’ll find 
chain stores and lots of shopping opportu-
nities. We traveled a few miles out of town 
to Wildwood Farm, an 80-acre equestrian 
center that offers riding lessons and trail 
rides. My mount was eager and respon-
sive and an hour of riding the center’s 20 
miles of wooded trails flew by.
 After a quick lunch, we tooled over 
to the Whidbey Island Naval Air Station. 
Since World War II, Whidbey has been 
home to Navy fliers, including aviators 
who flew the Catalina PBY, a workhorse 
seaplane that saved thousands of downed 
airmen during the war. It’s also where the 
all-volunteer PBY Memorial Foundation 
has established the Naval History Center, 
a museum dedicated to preserving the 
PBY and the island’s naval legacy. 
 We were met by Will Stein, the Naval 
History Center’s director of operations, 
who told us there were about 3,200 PBYs 
built. “Today, there are about six dozen 
left and only a dozen of those are still fly-
ing,” he said. “Our PBY was actually sta-
tioned at Whidbey Naval Air Station and 
we love that connection.”
 That personal tie is present in many 
of the exhibits. Through colorful stories 
and anecdotes, volunteer docents connect 
the memorabilia, whether it’s a flight suit, 
a sword or a photograph, to the men and 
women who fought the battles. 

Strict land-use laws protect farmland on 
Whidbey Island and ensure it retains its 
rural character.

The decommissioned Admiralty Head Lighthouse at Fort Casey State Park was built 
with 18-inch-thick walls to withstand the concussions from the fort’s big guns. 

Whidbey Cupcakes in Langley offers fun 
and pretty cupcakes.
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While the Naval History Center fea-
tures displays from World War II to pres-
ent conflicts, the museum’s centerpiece 
is the PBY that sits partially restored in 
the parking lot. With Stein and museum 
curator George Love, we climbed into the 
cavernous plane. As we sat in the cockpit, 
we could feel the spirits of the aviators 
who had flown these old planes, risking 
their lives for our freedoms.

 After a restful night at our Fort Casey 
RV camp, we drove a few miles into the 
countryside to Cook on Clay, an artisan 
pottery studio that makes functional clay 
cookware. 
 “We fire Cook on Clay flameware at 
2,300 degrees in this soda-vapor kiln,” 
said master potter and co-owner Robbie 
Lobell, pointing out the fire-breathing, 
brick-lined monster. “They have a non-
porous surface that won’t leach into food 
or into the environment.”
 Cook on Clay is one of more than 25 
stops on the Whidbey Art Trail, a self- 
guided tour that allows travelers to visit the 
studios of craftsmen who produce every-
thing from pottery to paintings and glass-
work. After purchasing a cookware pot, we 
drove to Lavender Wind Farm where Sarah 
Richards has been growing eight varieties 
of lavender on a spectacular chunk of wa-
terfront for the past 12 years.

We strolled through the lavender fields 
snapping photos of vibrant purple flowers 
and walked the farm’s lavender-trimmed 
labyrinth, letting the heady floral scents 
envelope us. In the small gift shop, the 
lavender perfume was even stronger as we 
ogled the dizzying array of lavender soaps, 
candles and even lavender ice cream.
 We motored back to the main high-
way toward Deception Pass State Park, 
the busiest campground in Washington 
and with good reason. The park offers 
125 electric and water hookup sites in 
forested settings. It also features 38 
miles of hiking trails, nearly 15 miles of 
saltwater shoreline, a freshwater swim-
ming beach, three lakes, fishing, and 
spectacular water and mountain views.
 We spent the afternoon and part of 
the next day exploring the park’s trails 
and beaches, including a dip in Cranberry 
Lake, a lovely freshwater lake within sight 
of Puget Sound. The lake offers rental 
kayaks and it’s a great place for begin-
ners to get their sea legs before tackling 
more challenging ocean kayaking. 
 For our final island day we met Cap-
tain Brett of Deception Pass Tours for a 
boat tour of the strait separating Whid-
bey from Fidalgo Island. Deception Pass 
is a dramatic seascape where, during 
low tides, swift currents create standing 
waves, large whirlpools and roiling eddies. 
The boat tour gives visitors a unique way 
to experience the Pass and Deception 

Pass Bridge, a 976-foot span that soars 
nearly 200 feet above the swirling waters. 
 With powerful engine roaring, our 
Island Whaler jet boat sped through the 
water. Occasionally, we slowed and the 
interpretive guide regaled us with stories 
of the area’s history. We cruised past Ben 
Ure, a former pirate island, and a cave 
high up the cliff that had been a prison 
mining camp. We watched eagles swoop 
and dive for fish and spotted seals bob-
bing in the waves. 
 Then we cruised under the bridge for 
a jaw-dropping view of this engineering 
wonder and out into open water. Looking 
back, we could see Deception Pass, the 
magnificent bridge, and green and beauti-
ful Whidbey Island. At that moment, we 
knew there was so much more to discover 
and vowed to return to this island oasis 
again and again. u

FOR MORE INFORMATION

DECEPTION PASS TOURS
888-909-8687,
www.deceptionpasstours.com

PBY MEMORIAL FOUNDATION
360-240-9500,
www.pbymf.org

WASHINGTON STATE PARKS
360-902-8844,
www.parks.wa.gov/parks

WHIDBEY CAMANO ISLANDS 
TOURISM
www.whidbeycamanoislands.com

WHIDBEY ISLAND KAYAKING 
COMPANY
800-233-4319,
www.whidbeyislandkayaking.com

Bobbie Hasselbring is an award-win-
ning travel and food writer and editor of  
www.realfoodtraveler.com, which covers 
authentic food and travel. Bobbie owns a 
2003 Jayco Greyhawk SS Class C.

WHIDBEY ISLAND

Cook on Clay, an artisan pottery studio 
that produces clay cooking vessels, is 
part of the Whidbey Island Art Trail, 
which features more than two dozen  
artists’ studios open to visitors. 

Lavender Wind Farm grows eight varieties 
of lavender and sells lavender bath and 
culinary products. 

Fort Casey State Park offers RVers water 
views and easy beach access.
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I
’ll admit it: we watch reality TV shows set in swamps
— the ones where gutsy gals and gritty guys search for enor-
mous reptiles. So in a quest to learn more about our coun-
try’s wild creatures, my husband, Bob, and I made a detour 
last spring during our trip to Florida. After leaving the Florida 

Keys, we turned our Class B motorhome toward America’s largest 
subtropical wilderness.
 After stocking up on food and fuel in Florida City on U.S. 
Route 1, we arrived at the Everglades National Park entrance 
on State Road 9336. Since the park comprises a whopping 1.5 
million acres, we needed to prioritize our time. At the bustling 
Ernest Coe Visitor Center, a helpful National Park Service (NPS) 
ranger marked our brochure map with enough must-do activities 
to fi ll the next three days.
 We cruised down the fl at, lightly traveled main park road 
through 38 miles of pine forests, cypress swamps and sawgrass 
marshes to Flamingo Campground on Florida’s tip and, at the 
road’s end, checked into a site with 50-amp electric service.
 At the Flamingo Visitor Center and marina perched on Florida 
Bay, we learned the 2005 hurricanes Wilma and Katrina had irrep-
arably damaged the park’s only lodge where my late father loved 
to stay for fi shing trips. Plans for a new lodge complex are stalled 
by fi nancial and environmental considerations. But by arriving in 
a self-contained RV, we could spend peaceful nights inside the 
park and enjoy a noncommercial, “old Florida” atmosphere, just 

LATER, 
ALLIGATOR:

3 DAYS IN 
EVERGLADES 

NATIONAL PARK

EXPLORE A VAST WILDERNESS IN 
SOUTHERN FLORIDA

by  CHRISTINE GOODIER

PHOTO: NATIONAL PARK SERVICE

A male anhinga bird along the aptly 
named Anhinga Trail dries its striking 
plumage in the sun.
PHOTO: ROBERT GOODIER
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LATER, ALLIGATOR: 3 DAYS IN EVERGLADES NATIONAL PARK

as my father had done decades before.
 Sitting on shaded benches, we 
listened to a “naturalist’s knapsack” 
talk about sharks and other creatures 
that live in Florida Bay, the expanse of 
shallow water in front of us. We could see 
a bird colony standing on a sandbar and 
watched the occasional angler, kayaker, 
canoeist or power boater set off to enjoy 
the bay. Some had brought their own gear 
and others rented it from the marina.
 After watching a pair of West Indian 
manatees cavorting in the harbor, we 
walked over to the marina’s small conve-
nience store and reserved space with the 
NPS concessioner for a backcountry boat 
tour the next morning.
 On the one-mile trip back to the 
campground we parked at the Eco Pond, 
a highlight the ranger had circled on our 
map, and took an easy, half-mile walk 
around its circumference. Birds rule in 
this placid spot where we stalked herons, 
egrets and ibises with our binoculars as 
they waded in search of food. A colony of 
roseate spoonbills stood foraging near a 

distant bank, fl uffs of cotton-candy-pink 
refl ected in the still pond water. 
 We had heeded NPS advice to pre-
pare for mosquitoes year-round and 
applied repellent before approaching any 
of the park’s ponds. But a brisk breeze 
kept our campsite almost bug-free, 
temperatures dropped into the 60s by 
sundown and we slept comfortably after 
preparing dinner in our motorhome.
 Blessed with a sunny spring morning, 
we drove back to the marina and boarded 
the twin pontoon “Sawfi sh” with six other 
visitors. As our captain motored north 
through the narrow, three-mile Buttonwood 
Canal, he pointed out crocodiles sunning 
themselves along the banks as alligators 
swam nearby. It was a serendipitous sight. 
South Florida is the only place in the world 
where these two species coexist.
 Our boat glided past nesting birds and 
dense mangroves, following the Wilderness 
Waterway into Coot Bay, Tarpon Creek and 
fi nally Whitewater Bay. We returned to 
Flamingo after almost two hours and vowed 
to take a second excursion that heads south 

into Florida Bay on our next visit.
 That afternoon, we attended natu-
ralist Bob Showler’s “Croc Talk” at the 
marina store by the canal, a reptile hang-
out. The ranger invited us to take a look 
through his spotting scope and, with rep-
lica skulls, explained the physical differ-
ences between the threatened American 
crocodiles and more common American 
alligators we were viewing.
 The next morning, we packed up 
and drove north to the Royal Palm Visitor 
Center near the park entrance to enjoy an 
Everglades treat accessible to all, includ-
ing those who use wheelchairs. The un-
fenced Anhinga Trail, just eight-tenths of 
a mile roundtrip, led us through sawgrass 
marshes populated by critters galore. Long-
necked male anhinga birds spread their 
bold plumage to dry in the sun a few feet 
from our path while gators snoozed in the 
muck. Cormorants swam for fi sh and young 
anhingas clustered in trees adorned with 
blooming red bromeliads.
 Saying farewell to the south part of 
the park, we drove north on Highway 997 

35 April 2013 l MOTORHOME

Ranger Bob Showler gives a “Croc Talk” 
using gator and croc skull replicas.

Just four miles from the Everglades’ main park entrance, the wheelchair-accessible 
Anhinga Trail starts from the Royal Palm Visitor Center. 
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to U.S. Highway 41, the Tamiami Trail, 
and turned west 22 miles to the Shark 
Valley Visitor Center where we re-entered 
the park. We bought tickets and boarded 
an open-air covered tram for a two-hour 
excursion into the Shark River Slough nar-
rated by a park-trained naturalist guide. 
(Visitors can also walk or bike the trail with 
their own or rental bicycles.)
 The tram driver stopped often for 
views of wildlife on both sides of the 15-
mile trail: mother alligators guarding their 
babies, soft-shelled turtles, wading birds, 
newly-hatched anhingas and visitors ped-
dling bicycles. Although we did not see 
any snakes, our guide shared the saga of 
invasive Burmese pythons, some longer 
than 17 feet, that multiplied out of con-
trol after people dumped unwanted pet 
snakes in the Glades.
 At the end of the paved road an hour 
into our tour, we got out of the tram and 

walked past a pond teeming with more 
gators than I could count. We climbed 
a spiral ramp leading to Shark Valley’s 
concrete observation tower where a 360-
degree view of the Everglades awaited. I 
gazed across miles of open space with no 
end in sight, named the “River of Grass” 
by the late journalist Marjorie Stoneman 
Douglas who championed the creation of 
the park.
 At the tour’s end, we concluded our 
park visit and drove west through the Big 
Cypress National Preserve to Collier Sem-
inole State Park’s campground where 
we would spend the night. South of the 
city of Naples, this park is a rare natural 
habitat for Florida royal palm trees and 
contains one of only three native stands 
found in the state.
 We had heard much during our 
three days in the Everglades about cata-
strophic environmental damage caused by 
decades of dredging, draining and building 

LATER, ALLIGATOR: 3 DAYS IN EVERGLADES NATIONAL PARK

The Shark Valley tram takes visitors 
down a 15-mile paved road deep into the 
Everglades where an observation tower 
gives a great view.

 The tram driver stopped often for 

 At the end of the paved road an hour 

WHEN YOU GO
Everglades National Park (vehicle 
admission $10 for seven days or free 
with a Senior Pass) has two seasons: 
dry and wet. The best time to visit is 
during the dry, cooler months from 
mid-December to March when nu-
merous, free guided ranger programs 
are offered. Bring mosquito repellent, 
binoculars and a camera.

The Park Service Flamingo 
Campground’s spacious, fl at sites 
($16 per night) can be reserved at 
www.reservation.gov. Rates are dis-
counted 50 percent for Senior Pass 
holders. Sites with electric hookups 
can also be reserved in advance ($30 
per night, site assigned on arrival).

Stock up on food, water and fuel 
before leaving Homestead/Florida 
City — it’s an undeveloped 50-mile 
drive from there to Flamingo where 
supplies are limited. On the way, 
you’ll pass a produce emporium 
called “Robert Is Here.” 

The story about Robert goes … 
In 1959, a farmer positioned his son 
on a corner to sell cucumbers. When 
no one stopped, 6-year-old Robert’s 
father realized drivers couldn’t see the 
child. The next day, he added signs 
proclaiming, “Robert is here.” The 
little boy soon became a veggie baron 
and has been at the intersection ever 
since selling tropical fruits, vegetables 
and more. Local key lime juice makes 
wonderful pies — Robert will give you 
the recipe (www.robertishere.com).

A mother gator watches over her young as 
the Shark Valley tram slows down to give 
passengers a look.
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Well worth the gradual climb, 
Shark Valley’s observation 
tower provides a panoramic 
view of the “River of Grass.”
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LATER, ALLIGATOR: 3 DAYS IN EVERGLADES NATIONAL PARK

in South Florida’s tropical wetlands; we are 
grateful that the park was established in 
1947 in an attempt to save them. While 
exploring the state park, we came upon a 
symbol of that destruction: the last existing 
Bay City Walking Dredge, a machine built 
in 1924 to carve the Tamiami Trail through 
the Everglades and Big Cypress.

We had come in our motorhome to 
South Florida looking for a swamp, some 
gators and fun, and found all that plus a 
good deal more — a vast wilderness where 
visitors are surrounded by wild beings 
living in their natural habitats. We had 
learned that this was a designated World 
Heritage Site and Wetland of Interna-
tional Importance. We realized that there 
was much more to see and do in Florida’s  
Everglades National Park, and that the 
River of Grass will have new things to 
teach us when we return. u

WATCH OUT 
FOR BLACK 
VULTURES

South Florida’s avian hoodlums have 
developed a taste for rubber, plastic 
and vinyl, and are known to tear window 
trim and windshield wipers off cars and 
RVs. At Anhinga Trail, the NPS warns 
visitors to park in full sun away from 
vulture groups, and provides free use of 
tarps and bungee cords so visitors can 
cover their tempting tidbits.

FOR MORE INFORMATION

EVERGLADES 
NATIONAL PARK

BACKCOUNTRY AND FLORIDA 
BAY BOAT TOURS
239-695-3101,
www.evergladesnationalpark 
boattoursflamingo.com
COLLIER-SEMINOLE STATE 
PARK/CAMPGROUND
239-394-3397,
www.floridastateparks.org
EVERGLADES NATIONAL PARK
305-242-7700,
www.nps.gov/ever
SHARK VALLEY TRAM TOURS
305-221-8455,
www.sharkvalleytramtours.com

Christine Goodier is a freelance writer 
and editor who lives on the North Caro-
lina coast and travels with her husband, 
photographer Bob Goodier, in a Class B 
Sprinter motorhome.P
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CONVENIENT HOME BASE LETS 
RVERS CONTINUE LIFESTYLE

In many ways, Jill and Clint Baumann are deep into
the motorhome lifestyle and love it. They have been full-time 
RVing for almost 12 years, with children and grandchildren 
spread across California, Arizona, Texas, Florida, Pennsylva-

nia, Maryland, Ohio and Michigan.
 And even though the Baumanns plan to continue RVing in 
their 40-foot Monaco Knight for years to come, they are making 
plans for a future when they will no longer drive as much.
 That future includes the recent purchase of a 720-square-
foot manufactured home with an RV port at Superstition Views, 
Cal-Am Resort’s newest adult-only resort in Gold Canyon, Ariz. 
The Baumanns spent the winter in Superstition Views before they 
left on their next RV adventure.
 “We were coming to this area to visit friends. We thought 
we’d put one day aside to check this place out and we haven’t 
left,” Jill said. “We just fell in love with this place.”
 Their manufactured home includes a living room, kitchen 
and dining area, a bedroom and bathroom and a covered RV port. 
 “We can use our RV for overfl ow,” Jill said. “Since our home 
is a one-bedroom home, the motorhome gives us bedrooms two 
and three. This gives privacy to whomever comes to visit and it 
gives us privacy, too.”

PHOTOS: CAL-AM RESORTS

FULL-TIMER FULL-TIMER 
TRANSITION 

by  JEFF CRIDER
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FULL-TIMER TRANSITION

 The Baumanns plan to do a lot of 
entertaining of friends they’ve met in their 
travels. They also have family in neighbor-
ing Flagstaff, including one of their grand-
sons, a diesel mechanic who keeps their 
coach in fi ne shape.
 Their manufactured home was built 
by Phoenix-based Cavco Industries, a 
company Jill called “fabulous” as she 
talked about their positive experience 
getting settled.
 Prices at Superstition Views start 
at $99,900 for a one-bedroom, one-
bathroom manufactured home and go 
up from there, depending on the addi-
tions that are requested. The develop-
ment has 157 sites.
 As Superstition Views property own-
ers, the Baumanns have access to all the 
comforts available at Canyon Vistas RV 
Resort, another Cal-Am property that’s 
right next door to Superstition Views. 
Amenities include a swimming pool 
and spa, lighted tennis, pickleball and 
horseshoe courts, and exercise facili-
ties. Superstition Views property owners 

can also take part in all of the activi-
ties that are offered at Canyon Vistas, 
which include wood carving classes and 
a hiking club to dinner dances and other 
nighttime entertainment.
 “We use all the amenities. They have 
more things to do than any place we’ve 
ever been to,” Jill said, adding, “If you’re 
bored, it’s your own fault. There are just 
pages of things to do.”
 A retired nurse, Jill was born and 
raised in Pittsburgh, Pa., and lived in 
Cleveland, Ohio, for many years. She met 
Clint, a retired engineer, when they lived 
in Ohio and soon discovered they had a 
mutual interest in RV travel.
 “He’d been retired for some time and 
he retired me,” she said. “The next thing 
you knew we were on the road.”
 So far, they have taken adventure 
caravans to the Canadian Rockies and 
Alaska and visited many of the national 
parks. They’ve also spent time in Florida, 
Michigan’s Upper Peninsula and Charles-
ton, S.C.
 And with their family literally spread 

across the country from coast to coast, 
the Baumanns always have places to go. 
They typically stay put during the winter 
months and had previously been wintering 
at a park in South Texas, but they fell in 
love in with Superstition Views. And with 
the RV ports, Jill said they can “close 
down the house and go off and play when-
ever we want.” 
 And with eight children and stepchil-
dren and 18 grandchildren, the Baumanns 
plan to be on the road a lot this summer. 
 At the time of this writing, the Bau-
manns were not sure if they would head 
farther east after their trip to Dallas or take 
off in another direction. But their manu-
factured home is so well insulated they’re 
already talking about coming back to 
Superstition Views to see what it’s like in 
the summer months. ◆

Jeff Crider is a Palm Desert, Calif.-based 
freelance writer, photographer and camp-
ing enthusiast who previously covered the 
RV industry and tourism for newspapers in 
Southern California.

FOR MORE INFORMATION

GOLD CANYON

SUPERSTITION VIEWS
480-288-1473,
www.cal-am.com/resorts

Left: Swimming and tennis are just two of 
the activities Superstition Views property 
owners can enjoy. Above: RV garages are 
an available feature at Superstition Views.

“IF YOU’RE BORED, 
IT’S YOUR OWN FAULT.”
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FORETRAVEL IH 45 
COMPLETELY REDESIGNED MOTORCOACH TAKES ITS NAME 

AND LUXURY FROM THE OLD RAILROAD DAYS OF ELITE TRAVEL 
AND ITS QUALITY CUES FROM FORE FAMILY TRADITION

by  BOB LIVINGSTON
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Lyle Reed loves trains. He spent most of his career
as an executive for a number of railroads and retired from 
his CEO post in 1996. He’s also a motorhome enthusiast 
who bought a specially built 42-foot Foretravel in 2003 

(not his fi rst) and by 2005 he led a group of investors that bought 
the company. Reed named his latest endeavor the “Iron Horse” 
in reference to the railroad days (hence the “IH” designation), 
and what resulted is a gorgeous motorhome that echoes the 
romanticism of the Old West when the wealthy traveled in private, 
opulent railroad cars. “Iron Horse” is the name Native Americans 
gave the locomotive when they fi rst saw it crossing the plains.

While Foretravel motorhomes haven’t been around quite as 
long as the railroad lines that helped settle the frontier, the name-

plate was established in 1967 and the company has built a long-
standing reputation as one of the best in the business. Today’s 
Foretravel motorhomes exude precision craftsmanship while in-
tegrating systems and appliances representative of the high-tech 
world. What rolls off the assembly line in its Nacogdoches, Texas, 
plant are coaches that appeal to discriminating buyers who actually 
have a heavy hand in the manufacturing process.

We took a look at the IH 45 Quad Slide, which represents 
the company’s fi rst completely redesigned coach in 25 years. 
It’s a magnifi cent creation that easily satisfi es anyone’s desire 
for extreme luxury and comfort, as long as one can afford the 
seven-fi gure price tag.

Obviously, a widebody coach with 45 feet of length and four
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FORETRAVEL IH 45 
COMPLETELY REDESIGNED MOTORCOACH TAKES ITS NAME 

AND LUXURY FROM THE OLD RAILROAD DAYS OF ELITE TRAVEL 
AND ITS QUALITY CUES FROM FORE FAMILY TRADITION

Above: Opposing front 
slideouts add space 
to the living room 
salon. Far left: Flush-
mounted cooktop and 
sink covers improve 
counter space. Left: A 
SlumberEase mattress 
occupies the master 
bedroom suite.
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slides to augment interior spaciousness affords great latitude for 
the designer and prospective buyers, who work as a team. For 
the test coach, a relatively conservative fl oorplan — although 
extremely popular and well proven — zeros in on the bath-and-
a-half concept complemented by a front living room salon, cen-
ter kitchen and master bedroom just forward of the rear main 
bathroom — all under a sculpted ceiling of exceptional beauty.

First impressions are everything when entering any 
luxury coach. Well-placed, fl ush-mounted LED ceiling lights 
supported by accent lighting and wall fi xtures illuminate the 
inside in grand fashion. When privacy is not necessary, the power 
MCD shades can be lifted, allowing in plenty of ambient lighting 
that contrasts perfectly with the handsome laminate structures 
and fi nely upholstered furniture in the test coach. Walnut, cherry 
and maple wood fi nishes are standard fare but potential owners 
can opt for more exotics like Bubinga and African mahogany. 
Flooring is also a matter of personal taste, and for this coach 

wood was used throughout, except for the bathrooms. When tile 
is chosen, radiant heat is part of the package.

Opposing slides really open up the front living area. 
Couches are placed in each slide on fl ush-fi tting fl oors. Curb-
side, a table on an electrically operated pedestal can be used for 
dining. Once the cockpit chairs are turned, the front becomes an 
even nicer conversation area with plenty of elbowroom that has 
“entertaining” written all over it.

The galley, positioned about mid coach, is not exception-
ally large but it does have all the necessary accouterments for 
planning most meals. Sink covers improve the counter space, 
made of natural quartz, and since it’s an all-electric coach, the 
cooktop is fl ush mounted, providing additional room when the 
burners aren’t needed. A high-end microwave/convection oven 
can be used for the majority of cooking chores. The sink has 
special strainer attachments, making food prep and clean up 
more convenient.
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FORETRAVEL IH 45

CHASSIS: TRAVELRIDE II
ENGINE: CUMMINS ISX 600 HP
FUEL: DIESEL, 200 GAL
GVWR: 54,000 LBS
LENGTH: 45’
WIDTH: 8’ 6”
HEIGHT WITH A/C: 13’ 2”
INTERIOR HEIGHT: 7’
WHEELBASE: 304”

FRESHWATER CAP: 135 GAL 
HOLDING TANK CAP: 145 GAL
LP-GAS CAP: N/A
BASE MSRP: $1,175,000
MSRP AS REVIEWED: $1,201,370

FORETRAVEL MOTORCOACH

800-955-6226,
WWW.FORETRAVEL.COM

From left to right: The rear master bathroom boasts plenty of cabinet and drawer 
storage while another section of the closet houses the stackable washer and dryer.
A well-appointed vanity is next to the vacuum-fl ush china toilet.
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Across from the galley is a home-
type double-door refrigerator with the 
customary water and ice dispensers 
built in the front panel. A large freezer 
drawer below the double doors provides 
sanctuary for frozen foods. If that’s 
not enough, a 100-pound capacity 
freezer is mounted in one of the storage 
bays. The rest of the foodstuff can be 
stored in the various surrounding cabinets 
and the pullout pantry with carpet-lined 
shelves. Just about any kitchen appliance/
accessory can be ordered, including the 
dishwasher and fi nely crafted faucets and 
fi xtures in the test model.

Before entering the master bed-
room suite, the half bath can be 
accessed on the curbside. Inside is a 
vacuum-fl ush china toilet, just like the 
one used in the rear master bath. Most 
45-footers are equipped with the half-
bath feature, which keeps guest traffi c 
out of the bedroom.

An electrically operated SlumberEase 
mattress sits proudly in the bedroom, 
accentuated by the massive headboard 
and surprisingly small nightstands. 
Remote controls are used to position 
the bed for sleeping or reading. On the 
opposite wall, the dresser and cabinet 

structure (with direct and accent lighting) 
add the right touch of class to the bed-
room; a TV is built into the upper portion 
of the structure.

The bathroom is defi nitely the eye 
candy. A walk-in, glass-enclosed shower 
is graced with beautiful, custom tile work 
and an adjustable showerhead. You might 
not want to leave this shower too quickly; 
the Aqua Hot comfort heating and hot 

 S P E C I F I C A T I O N S

water system will see to that.
Clothing and shoes are easily swal-

lowed up by the quasi-walk-in closet 
with hang-up rods, shelves and drawers, 
cleverly positioned for easy access. An-
other section of the closet ensemble 
houses the stackable washer and dryer. 
The tastefully appointed bathroom van-
ity is adjacent to the second vacuum-
flush toilet. Properly placed lighting 

fi xtures and mirrors allow any user to 
luxuriate in this bathroom. All the light-
ing throughout the coach is controlled 
by a multiplex switching system with 
redundancies throughout the coach.

Electrical needs are serviced by a 20 
kW diesel generator and a massive bat-
tery bank tied to dual 2,800-watt inverter/
chargers and a solar charger. Owners can 
enhance capacity by adding solar panels 

and other electrical componentry, but 
the electrical package in the test coach 
provides plenty of self-suffi ciency when 
untethered from hookups.

Part of the fun of owning a coach 
like the Foretravel IH 45 is driving it. The 
proprietary chassis is powered by a 600 
HP Cummins ISX engine with 1,950 lb-ft 
of torque. The Allison 4000MHR trans-
mission moves the power fl uidly and the 
excellent power-to-weight factor provides 
smooth sailing on any highway, regard-
less of grade. The 304-inch wheelbase is 
a comfortable fi t for this coach and the 
54-degree wheel cut allows good maneu-
verability in close quarters.

Exceptional fi t and fi nish, inside and 
outside, temper any rattles and creaks, 
leaving the driver a quiet cockpit without 
the annoyance of wind noise and extra-
neous cacophonous distractions. An ac-
tive air suspension system will smooth 
away most bumps and combined with the 
front independent confi guration gives the 
coach great road-hugging manners.

"PART OF THE FUN OF OWNING A COACH 
LIKE THE FORETRAVEL IH 45 IS DRIVING IT. "
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Driver comfort and visibility are excel-
lent and the Silverleaf glass dash incorpo-
rates all the information necessary for pi-
loting a coach this complex, and for keep-
ing tabs on key systems. The passenger 
seat is equipped with its own goodies, in-
cluding an articulating screen to help with 
GPS navigation or to simply while away the 
miles in personal electronic entertainment.

“Smooth” is the operative word when 
describing the exterior of this coach. Strik-
ing graphics and flush-mounted windows, 
slides, awnings, baggage and entry doors 
— and even the step compartment — are 
aesthetically kind to the eyes. Massive 
below-floor storage lockers will accommo-
date just about anything an owner wants 
to take along. All the accessories and 
hardware sharing these compartments 
are neatly organized, including the utility 
center. Here, stainless steel shrouds the 
necessary utilities like an outside faucet 
and water, electrical and sewer hookups. 
The 50-amp power cord and water hose 
are on electrically operated take-up reels. 
Outside entertainment can be accessed 
on the patio side and the generator slides 

out of the front via a push of a button. 
Rear access to the engine is excellent.

As part of the buying experience, pro-
spective owners can become intimately 
involved with the process or choose one 
of the company’s existing — and more 
popular — floorplans. Regardless of how 
the owners elect to become involved, the 
company encourages them to spend sev-
eral days in the area after delivery. Most 
new owners and even some repeat cus-
tomers spend a number of nights on prem-
ises in one of the factory’s adjacent camp-
sites, and almost everyone is exposed to 
at least three to four hours of training per 
day. Foretravel staff members will spend 
as much time as needed to ensure that the 
ownership experience is positive. That’s 
a trait inherited from the Fore family and 
continued by Reed and his staff.

While the IH 45 is not restricted 
by tracks like its brethren of yesteryear, 
the freedom of exploration and luxury of 
the mighty railroads of the past are cer-
tainly instilled in the Foretravel coaches 
of today. That’s what keeps railroad man 
Lyle Reed smiling. u
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Last year it seemed as if every time I drove my
motorhome it was raining, which led to the realization 
that I needed new and better wiper blades. All it takes is a 
few hours behind the windshield in a torrential downpour 

to give you some perspective on the significance of good wiper 
blades. In our October 2009 article “Clear Vision,” we covered in 
great detail how important it is to use windshield water repellent; 
we hope you are already following that tip. Combine that with a 
great set of wipers and you are ready to hit the road no matter 
how hard it is raining.

My coach (a 2008 Tiffin Phaeton) came from the factory 
equipped with a large wiper arm and J-hook that made finding 
replacement wiper blades difficult and expensive. After a little 
research I found out the OEM now offers a new upgraded wiper 
arm that allows the use of “traditional” automotive-size wiper 
blades, which is exactly what I wanted. Next, I ordered a set of 
new wiper arms and installed them, something I will describe 
in this article. With the new arms in place I could select wiper 
blades from one of many stores, including department stores, 
auto parts stores and Camping World.

There are several different types of connectors used among 
wiper arm and blade manufacturers, with the most common 
being the 9-by-3 or 9-by-4 J-hook. The 9-by-4 is often used on 
larger vehicles but sometimes you can even find a motorhome 
with the side pin or bayonet style. After a careful examination of 
your wiper arm and current blades, you should be able to identify 
the correct replacement blade. If in doubt, take a photo of the 
blades and take it to your local dealer; a service person should 
be able to help you pick the right model.

Going back a few years, most coaches had slightly smaller 

front windshields and they used 26- to 28-inch wiper blades. 
Today, however, many of them come equipped with 32-inch 
blades just as our Tiffin did. The larger size gives you a larger 
pane of clear glass to look through, but honestly you don’t nor-
mally need or use that entire 32 inches of viewing area. We men-
tion this because locating 32-inch wiper blades can be difficult 
while 26- to 28-inch models are plentiful. For this article we 
tested mostly 28-inch models since they were easier to find and 
less expensive. After using various sizes for many hours I could 
not tell any difference and often had to resort to a tape measure 
to see what was on the motorhome during testing.

Another advantage noted on the 28-inch wiper blades is 

All of the wipers tested are the new frameless design except for 
the Michelin (second from left), which is a hybrid model with a 
covered spring-style beam under the outer cover.

by  E. DON SMITH

GOOD WINDSHIELD WIPERS MATTER; WE PUT 7 TO THE TEST
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WIPER BLADE BATTLE

After five years of use these wiper blades were tired and in need 
of replacement. In order to allow for the use of standard wiper 
blades we decided to replace the wiper arms with a universal fit 
style at the same time.

To remove the wiper arms, simply raise the plastic cover and 
loosen the bolt shown here. If your wiper arms have a rubber 
hose connected for the washer fluid, you will also need to  
disconnect it from the fitting on the coach.

After the bolt is removed you will need to remove the wiper arm 
by rocking it back and forth as it slips off the splined shaft that 
drives the wipers.

Before attaching the arm to the coach you will first need 
to install a wiper blade to prevent the metal arm from rub-
bing against the windshield. This Anco blade has a simple, 
easy-to-use connector that allows you to slide the J-hook 
on the arm into the new wiper blade. Most of the wiper 
blades will snap in place, indicating it is fully seated. 
Make sure this is the case or you risk the wiper coming off 
while in use. 

Once the old wiper arm is removed you can start the  
reassembly process.

When installing the new arm, make sure you position it so 
that it is level with the bottom edge of the windshield. In 
this photo you will notice that the new arm doesn’t have 
splines like the old one. The arm is soft metal and it will 
conform to the hardened steel drive stud and create its own 
splines when properly torqued to the stud.
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WIPER BLADE BATTLE

MOTORHOME l April 2013

After the arm is in place and level, reinstall the washer and nut on the threaded drive 
stud and tighten.

The manufacturer of this particular wiper arm (TRU Vision) recommends that the new 
arm be torqued twice to ensure it is properly seated. Then reconnect the washer fluid 
hose and you are ready to move to the other side and repeat.

they seemed less likely to chatter and 
shimmy back and forth while in use like 
the 32-inch models did. I assume this is 
due to their shorter and perhaps slightly 
stiffer design. After installing numerous 
pairs of wiper blades, as well as testing 
and researching them, I concluded that 
for my purposes a 28-inch blade is plenty 
long and cleans a huge area of the wind-
shield significantly above and below my 
normal viewing area.

Years ago, buying a wiper blade 
was a simple matter with only one or two 
choices for each size and the nice person 
who filled up your car with fuel would also 
check your wipers and install new ones 
for a dollar or two. Today the search for 

blades will present you with more options 
than you ever imagined. The traditional 
style blades with a metal frame and a rub-
ber insert are still available but they are 
now less common than the new flexible-
style frameless blades. This new design 
promises better contact between the glass 
and the entire length of the wiper blade. 
The old metal frame style relied upon four, 
six or even eight pressure points along the 
blade to keep it pressed securely against 
the sometimes-curved glass windshield.

All of the blades in our test were  
either completely frameless or a hybrid 
design. None of them were the older 
frame style like those installed when the 
coach was built in 2007.

p50x55-MH13APR-WIPER REVIEW.indd   53 1/31/13   5:43 PM



WIPER BLADE BATTLE

LENGTH 28"

TYPE Curved frameless

FEATURES Great value, steel beam
 insert very rigid in use.

PRICE $18.99

TRICO FLEX
1 2 2 4 3 6 4 8 5
WIPING QUALITY

1 2 2 4 3 6 4 8 5
STABILITY

1 2 2 4 3 6 4 8 5
CONNECTOR

OVERALL SCORE 12

LENGTH 28"

TYPE Curved frameless

FEATURES Connector was harder to use than 
 others, but very solid once installed. 
 Aero shape and a great wiper.

PRICE $26.95

TRICO ONYX
1 2 2 4 3 6 4 8 5
WIPING QUALITY

1 2 2 4 3 6 4 8 5
STABILITY

1 2 2 4 3 6 4 8 5
CONNECTOR

OVERALL SCORE 14

LENGTH 28"

TYPE Curved frameless

FEATURES Aerodynamic wing design
 and the best connector of the group.

PRICE $24.99

BOSCH ICON
1 2 2 4 3 6 4 8 5
WIPING QUALITY

1 2 2 4 3 6 4 8 5
STABILITY

1 2 2 4 3 6 4 8 5
CONNECTOR

OVERALL SCORE 13

LENGTH 28"

TYPE 

FEATURES 
 others, but very solid once installed. 
 Aero shape and a great wiper.

PRICE 
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LENGTH 28"

TYPE Curved frameless

FEATURES Blade is Tefl on-coated, steel 
 beam insert. Connector was fi nicky and 
 required several attempts to install properly.
 
PRICE $18.99

TRICO NEOFORM
1 2 2 4 3 6 4 8 5
WIPING QUALITY

1 2 2 4 3 6 4 8 5
STABILITY

1 2 2 4 3 6 4 8 5
CONNECTOR

OVERALL SCORE 12

LENGTH 28"

TYPE 

FEATURES 
 beam insert. Connector was fi nicky and 
 required several attempts to install properly.

PRICE 
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One of the wiper blades from Rain-X 
(Repel) also comes with a blade pretreat-
ment solution said to treat the windshield 
with water repellent and reduce chatter 
during use. Another interesting feature 
found on the Trico Onyx blade and the 
Bosch Icon was a large airfoil that uses 
the airfl ow while driving to help keep it 
fi rmly pressed against the windshield. 

We wish we could report the longevity 
of each of these wiper blades, but testing 
them each for six to 12 months was not 

practical. Instead, our scores refl ect the 
other factors we could observe. 

When it came time to add up the 
scores on these wiper blades all per-
formed quite well. But there are minor 
differences that we point out in the 
ratings section. The message here is if you 
are driving with old, worn-out wiper blades 
that are wiping against untreated glass, 
get them taken care of now. Not only is 
it a safety issue, but you will notice an 
improvement in your fatigue level when 

driving in the rain once you are able to 
see better. Don’t delay any longer and be 
sure to use a wiper blade cover when the 
blades are not in use. This greatly reduces 
wear and UV damage on the rubber blades 
and increases their lifespan. ◆

LENGTH 28"

TYPE Hybrid spring steel
 covered frames

FEATURES Connector was fair.  
 Lowest cost wiper of the group.

PRICE $17.99

MICHELIN STEALTH
1 2 2 4 3 6 4 8 5
WIPING QUALITY

1 2 2 4 3 6 4 8 5
STABILITY

1 2 2 4 3 6 4 8 5
CONNECTOR

OVERALL SCORE 10

LENGTH 28"

TYPE Curved frameless

FEATURES Streak-free wiper, but connector was
 fair. Includes Rain-X pretreatment
 solution for windshield.

PRICE $28.99

RAIN-X REPEL
1 2 2 4 3 6 4 8 5
WIPING QUALITY

1 2 2 4 3 6 4 8 5
STABILITY

1 2 2 4 3 6 4 8 5
CONNECTOR

OVERALL SCORE 11

LENGTH 28"

TYPE 

FEATURES 
 fair. Includes 
 solution for windshield.

PRICE 

RAIN-X REPEL

LENGTH 32"

TYPE Straight metal

FEATURES 32 inches long, nice stiff
 blade and a good connector.

PRICE $22.47

ANCO OEM
1 2 2 4 3 6 4 8 5
WIPING QUALITY

1 2 2 4 3 6 4 8 5
STABILITY

1 2 2 4 3 6 4 8 5
CONNECTOR

OVERALL SCORE 12

LENGTH 

TYPE 

FEATURES 
 blade and a good connector.

PRICE 

ANCO OEM

WIPER BLADE BATTLE

E. Don Smith is a Tennessee-based free-
lance writer and photographer who has 
been a frequent contributor to MotorHome 
magazine since 2006. He is the proud 
owner of a Tiffi n Phaeton coach.
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ALL NEW FOR 2013
A LOOK AT THE LATEST MOTORHOMES FROM 

THE NATIONAL RV TRADE SHOW

by  BOB ASHLEY
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COACHMEN PURSUIT

Every year, the Recreation Vehicle Industry
Association (RVIA) hosts its National RV Trade Show, 
an event where motorhome manufacturers preview 
their latest offerings. During the recent show, several 

coachbuilders ventured into new markets for 2013, while others 
refi ned their existing lineups with new fl oorplans and upgraded 
amenities — all of which are designed to 
give the outdoor enthusiast more of what 
they are looking for, whether it’s an inexpen-
sive Class C motorhome or a luxury diesel-
pusher coach.
 Some of the show’s highlights included 
Thor Motor Coach’s new Four Winds 33SW 
“Super C” with a gross vehicle weight 
rating (GVWR) of 19,500 pounds, Jayco’s 
entry-level Redhawk Class C and Canada-
based Pleasure-Way Industries’ new Pursuit. 
These were complemented by other coach-
builders such as Roadtrek, which introduced

a Class B that uses a bank of batteries to power appliances rather 
than relying on LP-gas; Navistar RV, which redesigned the luxury 
Monaco Dynasty diesel-pusher for the 2014 model year and now 
features striking front and rear caps; Leisure Travel Vans, which 
created a Class B Sprinter with a streetside slideout in its Free 
Spirit SS; and Fleetwood RV, which introduced a low-profi le 

Excursion diesel-pusher that can be housed 
out-of-sight in a 12-foot-high garage.

Here’s a more detailed look at some of 
the motorhomes that you’re likely to see on 
RV dealers’ lots this year.

COACHMEN PURSUIT
Coachmen RV’s hyper-affordable new 
Pursuit by Mirada Class A gas-powered 
motorhome is priced to compete with 
used units, Class C motorhomes and ultra-
competitively priced Class A’s. “It’s less 
money than most Class A’s and it’s more 

NEWMAR DUTCH STAR

FLEETWOOD EXCURSION
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at a price point of a mini motorhome,” 
said Dave Miller, general manager of 
Coachmen’s Class A division in Middle-
bury, Ind., who added the Pursuit retails 
for less than $100,000. Built on a Ford 
F53 Super Duty chassis with a GVWR of 
18,000 pounds, the Pursuit by Mirada, 
designed with a one-piece windshield and 
substantial exterior storage, is available in 
29- and 31-foot fl oorplans with colored 
fi berglass side walls. Features include 
an electric awning, convertible U-shaped 
dinette, sofa bed, electric dropdown bunk 
over the cockpit, a large galley coun-
tertop, broom closet and double-bowl 
 stainless-steel sink. “While it’s entry-level, 
it’s still a clear step above ultra-low end,” 
Miller said. “You get a lot of features at an 
inexpensive price.”

FLEETWOOD EXCURSION 
AND DISCOVERY
Building on the momentum from this 
year’s debut of the compact Excursion 
diesel-pusher series, Decatur, Ind.-based 
Fleetwood RV showed two new 35-foot, 
low-profi le fl oorplans at the trade show. 
Designed to fi t under a 12-foot garage 
door, the 35B boasts an economical 
10-14 MPG while still offering 8-foot ceil-
ings. Built on Fleetwood’s Powerbridge 
chassis utilizing the Freightliner XCS 

series chassis, the 35B is equipped with 
a 300-HP Cummins ISB 6.7-liter engine 
and two slides. Features include a Hide-
a-Loft option with a drop-down bed, mid-
coach residential refrigerator and a hide-
away dinette and breakfast bar, which 
increases dining capacity to six people. 
Base MSRP is around $188,000. Fleet-
wood also showcased its 40E Discovery, 
marketed as a full-timer’s coach on a non-
tag axle platform. Offering a large pantry 
and a bath-and-a-half layout, the triple-
slide 40E retails for around $281,700.

GREAT WEST VANS LEGEND
Under a new owner, Great West Vans, 
Winnipeg, Manitoba, has redesigned its 
Legend, Legend SE and Legend EX with 
new interiors and exteriors while con-
tinuing to build Class B motorhomes on 
the Sprinter 3500 chassis with a GVWR

of 11,500 pounds and a high-mileage 
188-HP diesel engine. “We had an inte-
rior designer come in and go through all 
our color schemes,” said David DeBraga, 
who purchased the company last April. 
“We plan to keep technology and quality 
really high.” Features in the 22-foot 9-inch 
Legend and upgraded Legend SE include 
solid wood cabinets, side screen doors, 

recessed LED lighting, Avonite counter-
tops, laminate fl ooring and rear under-
bed storage. The Legend EX is built on 
a 24-foot 6-inch extended Sprinter chas-
sis and offers additional seating options 
along with a hydronic heating and hot 
water system and an 85-watt solar panel. 
Base MSRPs run from $116,000 for the 
Legend to $133,000 for the Legend EX.

JAYCO REDHAWK
Jayco’s new Redhawk Class C motorhome 
is the Middlebury, Ind., manufacturer’s re-
entry into the entry-level market. Offered 
initially with three fl oorplans — the single-
slide 26-footer with a corner queen bed, 
the 32-foot double-slide 29XK equipped 
with bunk beds and the 32-foot triple-
slide 31XL — the Redhawk is built on a 
Ford E-450 cutaway chassis with a GVWR

of 14,500 pounds and equipped with a 
305-HP Triton V-10 engine. Featuring 
molded fi berglass front caps, the fl oorplans 
are designed with overcab bunk beds. Stan-
dard amenities include backup cameras, 
32-inch LCD TVs, residential linoleum 
fl oors, under-bed storage with gas struts, 
booth dinettes, laminate countertops with 
composite sinks, beachwood cabinets and 
power driver seats. MSRP: $84,809
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LEISURE TRAVEL VANS FREE SPIRIT SS
Offering an innovative twist on the 
Sprinter chassis with a GVWR of 11,030 
pounds, Canada-based Triple E Recre-
ational Vehicles has added a streetside 
slide to the Class B Leisure Travel Van 
Free Spirit SS. The slideout in the 22-foot 
9-inch Free Spirit SS is mounted behind 
the driver’s seat across from the screen-
equipped sliding entry door. It increases 
the living space while containing a fold-
down memory-foam sofa bed. A large 
storage compartment, big enough to hold 
two golf bags and other paraphernalia, is 
accessible through swing-out rear doors. 
A 22-inch LED TV is mounted on an 
articulating arm so that it can be viewed 
inside or out. Equipped with European-
style curved wood cabinets, Ultraleather 
furniture, Corian Private Collection coun-
tertops and wood-look vinyl flooring, 
the Free Spirit SS gets an estimated 
19-22 MPG. Base MSRP: $119,470.

MONACO DYNASTY
Navistar RV, Wakarusa, Ind., has rede-
signed the 2014 Monaco Dynasty die-
sel-pusher motorhome with a distinctive 
front cap featuring a triple-chevron design 
set off by LED lights. Available in two 
44-foot bath-and-a-half fl oorplans — one 
a quad-slide, the other a triple slide with 
a full wall extension — the 2014 luxury 
Dynasty is built on Navistar RV’s propri-

etary Roadmaster chassis with a 44,000-
pound GVWR and a 475-HP Navistar Maxx-
Force 13 engine with an aluminum side-
mounted radiator. Standard with a king 
bed and rear wardrobe, amenities include 
stainless-steel appliances, residential 
refrigerator, solid-surface countertops 
with LED accent lighting, glass-enclosed 
shower, Aqua-Hot 450 hydronic heating 
system and fi ve-color full-body paint. The 
Dynasty also is pre-wired for optional two 
or four 95-watt solar panels with controller 
and remote display. MSRP: $433,065. 

NEWMAR DUTCH STAR
Newmar Inc., Nappanee, Ind., has cre-
ated a distinctive look by adding stain-
less-steel accents and LED lights to the 
redesigned front caps of the 2013 Dutch 
Star diesel-pusher, while rear caps have 
been equipped with automotive taillights 
with LED accents. The Dutch Star, in 10 

37- to 43-foot fl oorplans, is mounted on a 
Freightliner XCR chassis and is equipped 
with a 400-, or 450-HP Cummins ISL 
engine. The coach’s GVWR ranges from 
34,600 pounds to 47,000 pounds. Re-
tailing from $375,000 to $380,000, the 
2013 Dutch Star offers solid wood cabi-
nets, updated fabrics, L-sofas, new fi re-
places in some models and “televators,” 
which feature TVs that store below the 
window on some fl oorplans.

PLEASURE-WAY 
INDUSTRIES PURSUIT
Named runner-up for Best of Show by 
industry publication RVBusiness, the new 
22-foot Pursuit Class C motorhome from 
Pleasure-Way, Saskatoon, Saskatchewan, 
is the company’s fi rst offering outside the 
camper van market. “This is a new ven-
ture,” Vice President Dean Rumple said. 
“It’s a big thing for us.” Initially offered 
with two fl oorplans — one with a cabover 
entertainment center, the other with a 
trundle bed arrangement — the Pursuit 
is built on a Ford E-350 cutaway chas-
sis with a GVWR of 12,500 pounds and 
is powered by a 305-HP, 6.8-liter V-10 
engine. With a stylish, modern interior, 

the Pursuit features Corian countertops, 
a standup shower, LED lighting, Ultra-
leather furniture, rear U-shaped lounge 
and maple cabinet doors. The motorhome 
is built with molded one-piece fi berglass 
front and rear caps, and fi berglass side 
walls bonded to a steel superstructure. 
The Pursuit is equipped with a multiplex 
system that controls many of the coach’s 
electronics along with the RV|ID “Smart 
RV” system that keeps an eye on service 
needs and includes optional portals that 
can monitor the coach as it travels. “Kids 
can log into their own portal and watch 
mom and dad tool around the country,” 
Rumple said. MSRP: $103,870.

ALL NEW FOR 2013

LEISURE TRAVEL VANS

MONACO DYNASTY

PLEASURE-WAY PURSUIT
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ROADTREK RS E-TREK
Canada’s Roadtrek Motorhomes, Kitch-
ener, Ontario, unveiled the RS E-Trek 
Class B motorhome on a Sprinter chas-
sis that incorporates the latest propane-
free technology enabling extended, 
environmentally conscious dry camping. 
According to the company, with eight 
6-volt AGM batteries charged by a 3,500-
watt generator/alternator mounted to the 
van’s diesel engine, RS E-Trek can oper-
ate independently for nine hours through 
a 5,000-watt inverter for appliances such 
as air conditioning, water heater or fur-
nace. Available with a second row of cap-
tain’s seats and full-body paint exteriors, 
the RS E-Trek also comes with a 250-watt 
solar charging fuel-cell generator option, 
additional engine generator/alternator, 
surge protection, power monitoring plus 
optional lithium-ion batteries. “There has 
never been an RV like this,” said Roadtrek 
President Jim Hammill. “The introduction 
of this model is industry leading, environ-
mentally responsible, all-electric [appli-
ances], all with no loss of functionality.

THOR MOTOR COACH 
CHATEAU/FOUR WINDS 33SW
Thor Motor Coach has launched its fi rst 
“Super C” motorhome, rolling out the 
33SW Four Winds fl oorplan built on a 
diesel-powered Ford F-550 chassis with 
a 19,500-pound GVWR and offering an 
expanded living area with 82-inch ceilings 
and a full-wall driver’s side slide. “With 
the Super C platform we were able to add 

an extra foot in the bathroom, including 
more shower space, while also opening 
up the bedroom by building the wardrobe 
into the full-wall slideout,” said Jerimiah 
Borkowski, director of communications for 
the Elkhart, Ind.-based builder. Equipped 
with Ford’s PowerStroke 6.7-liter diesel 
engine, the 33SW offers 300 HP, 660 
lb-ft of torque, a six-speed transmission 
that maximizes the 10,000-pound hitch 
receiver and a standard electronic brake 
controller integrated in the dash. The 
interior offers a full residential kitchen 
with refrigerator, 30-inch over-the-range 
microwave and solid-surface countertops. 
Other amenities include solar and privacy 
window roller shades and an 1,800-watt 
power inverter. On the exterior, Thor’s 
exclusive HD-MAX full-color, gelcoat 
exterior graphics package offers a pol-
ished, high-end look. MSRP: $135,000.

TIFFIN ALLEGRO RED
Tiffi n Motorhomes for 2013 has added a 
33-foot fl oorplan with opposing fl at-fl oor 
slideouts to the Class A Allegro RED. 
Although this is the shortest of fi ve RED 
(rear-engine diesel) fl oorplans, “The fl at 
fl oor gives us incredible width and the 
ability to do different confi gurations,” 
said Jerry Williamson, 
national sales manager 
for the Red Bay, Ala., 
motorized manufac-
turer. “You could hold a 
wedding inside.” Tiffi n 
has spiffed up the 2013 
RED with interior LED 
lighting throughout, a 
new burlwood cockpit 
dash, Gibraltar solid-
surface countertops 
and solid wood cherry 

cabinets. An ultra-thin fl at-screen bed-
room TV, one of four in the coach, is built 
into an overhead cabinet door that fl ips up 
to expose the entertainment center. Built 
on a raised-rail Freightliner XC chassis 
with a 29,500-pound GVWR and equipped 
with a 340-HP Cummins ISB engine, the 
33AA fl oorplan retails for $220,290.

WINNEBAGO VISTA 
AND MINNIE WINNIE
For 2013, Winnebago added three new 
floorplans to its ultra-affordable Vista 
Class A lineup, a market-leading gas-
powered Class A motorhome series. The 
new single-slide 27-foot 26HE weighs in 
with a $69,999 MSRP with the triple-
slide 28-foot 27N at $108,291 and the 
36-foot 35B at $123,763. All fi ve Vista 
fl oorplans are assembled on a Ford F53 
Super Duty chassis with a GVWR of 16,000 

ROADTREK RS E-TREK

THOR FOUR WINDS 33SW

TIFFIN ALLEGRO

WINNEBAGO VISTA

ALL NEW FOR 2013
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FOR MORE INFORMATION

COACHMEN RV
800-353-7383,
www.coachmenrv.com

FLEETWOOD RV
800-322-8216,
www.fleetwoodrv.com

GREAT WEST VANS
888-498-8267,
www.greatwestvans.com

JAYCO
574-825-5861,
www.jayco.com

LEISURE TRAVEL VANS 
877-992-9906,
www.leisurevans.com

NAVISTAR RV/MONACO
800-634-0855,
www.monacocoach.com

NEWMAR
800-731-8300,
www.newmarcorp.com

PLEASURE-WAY INDUSTRIES
800-364-0189,
www.pleasureway.com

ROADTREK MOTORHOMES
888-762-3873,
www.roadtrek.com

THOR MOTOR COACH
800-860-5658,
www.thormotorcoach.com

TIFFIN MOTORHOMES 
256-356-8661,
www.tiffinmotorhomes.com

WINNEBAGO INDUSTRIES 
641-585-3535,
www.gowinnebago.com

to 22,000 pounds and are equipped with 
a 362-HP Triton V-10 engine. Addition-
ally, Winnebago has weighed in with a 
new motorhome with an old name: the 
Minnie Winnie, which has returned on 
an entry-level Class C motorhome. The 
2014 Minnie Winnie, an iconic name that  
Winnebago retired in 2005, retails in the 
low- to mid-$60,000 range and is built 
on a Ford or Chevy cutaway chassis in 25- 
to 31-foot lengths with an even smaller  
version in the works. u

ALL NEW FOR 2013
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quicktips   from  OUR READERS

s STOVE COVER 
ADDS SPACE
I used some leftover laminate flooring to 
make a stove cover in my motorhome. It 
makes for excellent storage space when 
the stovetop is not being used. It also 
works well because the foam under-
neath serves as a noise buffer for rattling 
stove grids. The flooring is very durable, 
so I’m not concerned about scratches. 
Because the slats lock together, it looks 
clean and attractive.
WILL GARNER
GRAND JUNCTION, COLO.

SHORT QUEEN BEDS
With otherwise excellent RV equipment, there are still frequent complaints by tall 
people about short queen beds (60 by 75 inches). As a 6-foot 1-inch person who 
likes to sleep flat on his back, I found the 75-inch bed caused foot cramps and 
toe pressure problems. My wife and I teamed up for an easy solution.

Realizing that the way I lie on a normal pillow wasted about 6 inches between 
my head and the wall, we made a narrower pillow. We opened a fiber-filled pillow 
(shredded foam, feathers or other filled pillow will also work) enough to remove 
about one-third of the filling and then sewed it back to about two-thirds of its 
original width, while keeping its original length and thickness.

Now the top of my head is about an inch from the wall and I sleep as comfort-
ably as in our regular queen-size bed at home.
PAUL BINDER l SARASOTA, FLA.

WALL HOOK HELP
I screwed various hooks into my motorhome’s 
walls in order to hold things such as keys, a 
small flashlight, a calendar, sunglasses, fuel 
discount cards, etc., but the hooks would work 
themselves loose in no time. I found that the 
thin plywood wall panels do not have enough 
material to hold the threads well. My fix was 
to attach a 3/4-inch-thick piece of wood in the 
appropriate location using glue and recessed 
wood screws. Wood plugs cover the screw heads 
and give it a factory-like look. Using the original 
wood species adds a touch of class.
FRANK WOYTHAL l ANDOVER, N.Y.

WE WANT TO 
HEAR FROM YOU!
Quick Tips, MotorHome’s monthly 
column of handy, simple tips by fel-
low RVers, is looking for submissions. 
Please send your favorite do-it-yourself 
ideas to: MotorHome Quick Tips, 2575 
Vista Del Mar Drive, Ventura, CA 
93001, or email letters@motorhome 
magazine.com. Be sure to include 
photos, illustrations or drawings, if 
necessary. If your tip is selected for 
publication, you’ll receive $35.
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KEEP CLOTHING  
IN PLACE
We finally solved the age-old problem of hangers falling off the clothes rack while 
we’re on the road. We bought a box of 50 hangers and a package of small hair 
bands at a discount store. We simply slip the band onto the hanger’s hook, hang 
the item of clothing on the bar and pull the band down over the open end of the 
hook. Now all of our clothing stays in place.
KAY AND PHIL FILIPCZUK l GRAIN VALLEY, MO. 

s
STAY ON 
TRACK
The glass doors on our RV’s shower 
always jumped the tracks when we 
were traveling, even when the doors 
were locked with the knob on top. My 
solution is to slide both doors to the 
right and insert two wooden dowels in 
both tracks. That way there’s no need to 
tighten the doors and they stay in place.
DALE CAGENELLO
HARWINTON, CONN.

QUICK TIPS FROM PAGE 64

THREE FOR 
THE ROAD
Keeping your RV looking good is a 
tough job, especially when you’re on 
the road. Here’s a hat trick of stain-
busting ideas.

 For water stains on wood furniture, 
use a soft cloth and fine ash (from 
wood ashes) mixed with a bit of water 
to make paste. Rub gently on the stain 
and let it set. Wipe off with water and 
another soft cloth. If the stain isn’t 
completely gone, repeat the process.

 For water stains on fabric use Febreze 
spray, rub it in, let it stand, and when 
dry — presto! The stain is gone. Use a 
second treatment for stubborn stains.

Works well even on drapes and 
window cornices.

After washing and waxing the RV, rub 
with wet fabric-softener sheets. Bugs 
will come off easier at the next washing.
GLORIA STOUT 
PEEPLES VALLEY, ARIZ.

p64x67-MH13APR-Quick-tips.indd   66 1/31/13   5:45 PM



67MOTORHOME l April 2013
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AIR ESCAPE 
SOLUTION
When nighttime temperatures drop 
drastically and I need a quick and sim-
ple way to keep warm air from escap-
ing through my RV’s ceiling vent, I use 
Glad Press’n Seal wrap. Its adhesive 
side sticks nicely to the vent frame and 
leaves no residue when removed. The 
wrap’s roll is 12 inches wide; so two 
short lengths cover the frame. Since 
I’ve been using the Press’n Seal, drafts 
have been reduced, and the RV furnace 
cycles on much less often.
TOM BECKER l BERNALILLO, N.M.

ROOF-SAVING SLEEVE
Our new RV has a fiberglass roof. When washing the roof, I didn’t want to scratch the 
edges, so I needed something to cover the hose. My solution was to make a felt sleeve 
for the hose. I bought a 1-foot-long piece of 45-inch-wide felt from a fabric store. 
Then I cut the felt into two 6-by-45-inch pieces and sewed them together to make 
a piece 6 inches wide and 90 inches long. After folding the piece in half and 
sewing a 1/4-inch seam, I now have a soft sleeve to slide around the hose and 
hold in place with a rubber band.
SUE MCGARTLAND l LIVINGSTON, TEXAS

BIGGER IS 
BETTER
We recently purchased a motorhome. 
The kitchen area has all the appliances 
we have at home, but the counter area 
is obviously smaller than we are used 
to. Our coach didn’t come with a sink 
cover, so we resolved to fix that.

To increase the counter area, I pur-
chased a wood cutting board at a home 
center. It is large enough to completely 
cover one bowl of the double sink. To 
the bottom of the cutting board, I at-
tached four wooden cleats so they 
would fit snugly into the sink bowl, and 
the board would rest on top of the sink.

Not only did we gain valuable 
counter area and a cutting board to work 
on, but the board hides the sponge and 
other cleaning items in the sink.
RUSSELL GENDOLFE
NORTH PROVIDENCE, R.I. u
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HANDS-ON l by BOB LIVINGSTON

techsavvy
HANDS-ON  l  HOT LINE  l  COACH & POWERTRAIN

At the risk of dating myself, I remember jury-rigging
a rabbit-ear antenna to a portable TV that we tried to use while 
RVing. After painful maneuvering, we were able to pull in a few 
over-the-air channels, but dealing with a snowy picture was part of 
the experience. Broadcast TV has taken a back seat to cable and 
satellite service, but the digital transformation has made major 
networks and a host of other independent channels readily avail-
able with HD clarity — for free — in most geographical markets.

Winegard introduced the Rayzar high VHF and UHF  
antenna with a new twist on “rabbit ears.” Actually, the Rayzar 
has no resemblance to the rabbit ear antenna, but it’s the first 
one that can be used indoors that actually works.

Made of thin translucent plastic, the 12-by-13-inch  
antenna is designed for mounting in a window. While the  
antenna is multi-directional, users will find there are preferred 
locations for better reception. Suction cups that clip to the  
antenna are used to secure the thin plastic to the window. It’s 
best to avoid metal window frames for better reception. The 
antenna is not designed for outside use.

Once the antenna is in place, the attached 15-foot mini 
cable is routed to the coax fitting in back of the TV. This is 
the connection that is typically used when hooking up to cable. 
Winegard offers a female-to-female barrel connector (FS-8100) 
to attach additional cable if needed to reach the intended TV.

The Rayzar is designed to pull in signals that are within 
a 25- to 30-mile range. Unless you’re way out in the boonies, 
most towns and cities are within range to pick up at least a few 
channels. Users can go online at www.dtv.gov/maps and put in 
their zip code to find out what channels are within range. Not 
only will the channels be listed, but also the signal strength icons 
will give the user an idea of what to expect.

After the antenna is positioned and connected to the TV, the 
last step is to run a channel scan to locate and program available 
channels. This must be done every time the antenna is moved 
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or the TV disconnected from 
the antenna.

For some owners, this 
antenna could be redundant 
equipment, but for those 
who travel in older rigs with 
rooftop bat wing antennas 
that are not suitable for digi-
tal reception, the Rayzar is a 
good replacement. It’s also 
useful for those who have no 
antenna or one that has been 
damaged over the years. The 
Rayzar is only compatible 
with digital tuners — those 
used in all TVs manufactured 
after March 1, 2007.

We field-tested the Rayzar in an area the aforementioned 
website listed as having only a few channels within reach. Once 
the antenna was placed on a side window, we were able to 
tune in more than 30 channels, with good clarity and audio. 
We pulled in all the networks along with many independent 
channels, which were broadcast in HD. Obviously, the website 
needs updating.

I personally opted out of a rooftop antenna because I rely 
on satellite TV. But over time I missed receiving local channels, 
which present the news and weather in the areas we’re visiting. 
And when the trees and buildings restrict the view to the satel-
lites, I’m glad I tucked the Rayzar into a storage compartment.

The Rayzor retails for $49.95, but can be found online and 
at Camping World for $39.95 most of the time.
Winegard, 800-288-8094, www.winegard.com u

VIEWING 
LOCAL TV
Winegard’s ultra-thin Rayzar  
antenna pulls in HD-quality signals 
without programming costs
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There are a couple of discrepan-
cies with Littell’s letter that we would 
like to clear up. First, we have not had  
numerous complaints with mildew 
under our film. In our 12-year history, 
we have had less than a handful of com-
plaints for any type of defect with our 
product. The point our employee was 
making was that the mildew issue does 
seem to be limited to Florida-based 
motorhomes. Second, Littell seems to 
believe that he has a five-year warranty, 
which is not the case. Our warranty with 
Forest River is only one year.
 Since Littell purchased his coach 
in January 2010, his warranty was up in 
January 2011. Littell may have seen a 
five-year warranty on our website, as we 
do offer a five-year warranty on our 3M 
Clear Coated film, however this is not 
the film that Forest River chose for us 
to use on its Georgetown motorhomes 
due to cost concerns.
 As a gesture of goodwill, Coach 
Guard is willing to send Littell a replace-
ment film kit. However, we cannot be 
responsible for the labor costs to remove 
his existing film or reapply the new one.
JIM SWEET, PRESIDENT
COACH GUARD, INC. l ELKHART, IND.

WATER INTRUSION
Seeking compensation for an ineffec-
tive motorhome repair, two readers 
asked for Hot Line’s intervention. They 
wrote:

We are asking for Hot Line’s assistance 
in recovering repair charges we paid for 
under warranty. We bought a 2010 Holi-
day Rambler motorhome from Veurinks’ 
RV Center in Grand Rapids, Mich., on 
Sept. 7, 2010. On Sept. 1, 2011, we 
took the coach back to Veurinks’ RV and 
had them check a GFCI that kept pop-
ping and repair a water leak in the roof. 
Although the coach was under warranty, 
we were charged for the roof repair. 
 The next time we used the motor-
home in the rain, the roof leaked. We 
took the coach to an authorized repair 
shop, Just Trucks, in Grawn, Mich., and 
the service technician there said the 

techsavvy   HOT LINE 

I purchased my new 2010 Forest River 
Georgetown motorhome in January 
2010 and had no problems with the 
exterior finish until last summer when 
mildew began to grow under the protec-
tive film on the front of the coach. 

I didn’t know what company made 
the film, so I searched online for “pro-
tective film” and Diamond Shield was 
the first name that popped up. I called 
the company and learned all of its 
installations have a Diamond Shield 
logo. The person there was very helpful 
and gave me a quote to remove and/or 
reapply the film, but he said my coach 
did not have Diamond Shield film.
 Then I called April Conner at For-
est River and had her check the VIN to 
see where the film came from. She told 
me that it was Coach Guard and gave 
me the phone number of Jim Sweet, 
the president at Coach Guard. I called 
and Sweet was not available but the 
employee who answered offered to help. 
He told me that mildew was not covered 
under the company’s five-year warranty 
and that I would have to pay to have the 
film removed or to live with it. He also 
said the company has had numerous 
complaints of mildew from coach own-
ers who live in warm, humid climates.
 Since Forest River referred me back 
to Coach Guard, I believe that it should 
help defray the expense of the removal 
of its protective film. Any assistance that 
Hot Line can provide will be appreciated.
GEORGE LITTELL l VALRICO, FLA.

Hot Line contacted Coach Guard on 
Littell’s behalf. The company’s answer 
follows:

We have received your letter regarding 
the complaint from George Littell and the 
paint protection film on his 2010 George-
town motorhome. We appreciate the  
opportunity to work with you on this issue.

roof-leak sealant was coming off. He re-
moved the sealant, cleaned and sanded 
the area, and applied new sealant. He 
also found why the GFCI was popping: 
there was a loose wire on the outlet.
 The work at Just Trucks cost  
$1,922.98. We sent a letter to Veurinks’ 
RV Center stating that we feel they were 
responsible for paying these repairs. We 
received a reply letter from Veurinks’ RV 
offering to refund the payments we made 
for their initial service. We contend that 
the roof problem was not our responsi-
bility and are therefore requesting reim-
bursement in the amount of $1,922.98.
KEN AND DIANNE SOMERO
ARCADIA, MICH.

Hot Line advised Veurinks’ RV Center 
of the Someros’ displeasure. The com-
pany responded as follows: 

Thank you for bringing this matter to 
our attention. I have enclosed a copy of 
the letter that we sent to the Someros 
and a copy of the Navistar Limited RV 
Warranty. 

It is unfortunate the Someros had 
this problem. We are willing to reim-
burse them, as a goodwill gesture, their 
service order in the amount of $72.23. 
As an additional goodwill gesture we are 
willing to reimburse them for their GFI 
repair, since we could not duplicate this 
problem while it was under the warranty 
period. The total reimbursement we are 
offering the Someros is $167.23
 The Navistar RV Limited Warranty 
clearly states, “owner’s maintenance 
items are not included under the war-
ranty.” This includes resealing exterior 
sealants. Any exceptions to the Navistar 
warranty would be up to Navistar RV.
 I appreciate consumer interest 
groups such as Hot Line, and we cer-
tainly want to be the very best dealer 
and strive for excellence. I think our 
long-standing reputation of more than 
50 years speaks for itself. I hope this 
will resolve the matter.
TIM VEURINK, PRESIDENT
VEURINKS’ RV CENTER
GRAND RAPIDS, MICH. u

TO CONTRIBUTE TO HOT LINE, refer 
to Contact MotorHome, on page 8.

Paint-Protection
Problem
BELIEVING THAT A MANUFACTURER 
SHOULD PAY DAMAGES AS A RESULT 
OF AN ALLEGED FAILURE OF ITS PROD-
UCT, A READER ASKED HOT LINE TO 
GET INVOLVED. HE WROTE:
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We have a 2012 Winnebago 35P 
Adventurer on a Ford F53 chassis with 
a 362-HP V-10 engine. When we bought 
this coach, we were told that we should 
realistically get 7 to 8 MPG when tow-
ing our 2008 Jeep Liberty. After driv-
ing 12,600 miles, we are averaging a 
disappointing 6.6 MPG. This seems to 
be unrelated to whether we’re driving 
on flat or mountainous terrain or with or 
without the tow/haul function operating.

I have talked to several RVers, with 
identical or nearly identical Winnebago 
or Itasca motorhomes also towing iden-
tical Jeep vehicles, who are averaging 
between 7.5 and 8.5 MPG. And, while 
a mile or so a gallon may not seem like 
much, it represents a 12 to 23 percent 
increase in fuel and cost.

In speaking with people at Win-
nebago, who have been extremely help-
ful on all other issues, they believe it 
is a Ford issue. When contacting Ford, 
the response is “Average mileage is 6 
to 8 MPG,” with no other explanation as 
to why our mileage should be so low, 
why it seems to vary so widely or what, 
if any, remedies might be available (i.e. 
possible engine computer settings). Is 
there a way to achieve better mileage or 
do I simply have to live with this?
RICHARD NEWBERT
LANGHORNE, PA.

Fuel mileage is certainly one of the 
biggest factors on the minds of most 
motor home owners these days, and I 
feel your pain. Ford was correct in say-
ing that most owners of F53 chassis 
with a V-10 engine report in the neigh-
borhood of 6 to 8 MPG. Remember that 
includes many parts of the country that 
are flat. Your region has a lot of grades, 
which greatly increase fuel consump-
tion. Another major factor is cruising 
speed. You didn’t mention what speed 
you normally cruise at, but if you drive 
at 65 to 70 MPH, and your friend drives 
at 55 MPH, that could account for most 
of the difference between your results. 
Headwinds and crosswinds can have 

the same effect as going faster. Slow-
ing down can yield in the neighborhood 
of 20 percent better mileage. Smooth, 
steady driving with little movement of 
the accelerator pedal also helps.

The on-board diagnostic (OBDII) 
system can usually detect malfunc-
tions that would increase fuel con-
sumption, and set a CHECK ENGINE light. 
Since you didn’t mention having a light 
on, I am assuming that the engine feels 
like it is running normally. However, it 
wouldn’t hurt to have your powertrain 
checked using a Ford scan tool. Have 
them look for stored codes, along with 
short- and long-term fuel trim, and ask 
for the results in writing for later refer-
ence. Fuel trim shows if the engine is 
trying to adapt to a problem. Depend-
ing on mileage, you may want to have a 
service performed, and be sure to keep 
your tires properly inflated.

ALIGNMENT ADVICE
I own a 2000 American Eagle 40-foot 
diesel-pusher. I recently replaced all 
six tires with new Goodyear tires. I have 
no issues with abnormal or uneven 
wear and no steering issues. Should 
this coach have a front-end alignment  
because of the new tires and to help pro-
tect my investment? How often should 
this type of coach have an alignment?
JOHN ARCH l ALBANY, N.Y.

When it’s time to replace tires on my 
own vehicles, I do a close inspection 
of the old front tires. That includes 
measuring tread depth across the  
entire width, and sliding my hand 
across the tread both ways to feel for 
feather edging. This is a type of direc-
tional wear that’s sort of like a fish’s 
scales, one direction they are much 
rougher than the other if wearing 
crooked from incorrect toe-in. I also 
check for loose or worn king pins, steer-
ing joints, etc. If any of these problems 
are found I repair the worn parts and 
have an alignment performed.

Check the owner’s manual main-
tenance schedule to see if there is a 
recommended interval for checking 
alignment. However, it’s really some-
thing that should be done whenever 
you hit a curb or severe pothole, etc. 
with the front wheels, or if the tires 
appear to be wearing unevenly. Other-
wise, I would leave it alone.

DINGHY LIMITATIONS
Why do some vehicles have manufac-
turer-recommended maximum towing 
speeds and distance towed limits, and 
others none? I’m thinking of buying a 
2006 four-cylinder 2WD Nissan Xterra. 
The manual says not to go more than 
60 MPH and to stop every 500 miles 
and run the engine for two minutes. If 
the transmission is in neutral on a stan-
dard transmission, why would I have to 
stop and run the engine, and not tow 
more than 60 MPH?
ROBERT ADAMS l VIA EMAIL

Manufacturers choose their own testing 
methods and “validation” tests. These 
are initially decided in company meet-

COACH & POWERTRAIN   techsavvy

DICOR MAKES A KIT 
THAT INCLUDES A 9-BY-

10-INCH PEEL-AND-
STICK EPDM RUBBER 
PATCH AND A TUBE OF 

LAP SEALANT.  
WITH THIS AND  

PERHAPS ETERNABOND 
TAPE YOU SHOULD BE 
ABLE TO REPAIR MANY 
TYPICAL RUBBER ROOF 

PROBLEMS.

Mileage 
Madness

by  KEN FREUND
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ings, and depending on the manufacturer, 
this determines procedure. They generally 
start with the engineering department 
to determine if towing is feasible. Then 
they run a series of instrumented tests 
to determine if critical systems such as 
transmissions are negatively affected or 
damaged. Stability may also be tested 
at high speeds. After all that, the legal 
department usually is the last to sign off 
on it. Speed and distance limitations are 
usually set conservatively, because they 
know that it’s human nature to stretch 
the rules a bit. So they leave a margin of 
error to allow for extreme conditions and 
circumstances. How conservative they are 
depends on how risk-averse the company 
and its decision makers are.

Basically, it’s your choice whether 
you want to follow the directions or not. 
However, if you choose to ignore the 
manufacturer’s advice, you do so at your 
own peril and at the risk of voiding any 
warranty.

HARD TO START WHEN HOT — TIP
I had a Coachmen motorhome with a 
Chevy 454-CID V-8 engine with the same 
problem as Keith Ecklund (“Hard To Start 
When Hot,” January). I replaced the start-
er, replaced the heat shields and replaced 
the battery without solving the problem. 
Every time I fueled up I had to wait for 15 
to 20 minutes before the engine would 
start. One day I decided to disconnect 
the 12-volt wire going to the distribu-
tor. The engine turned over like normal. 
When I connected the wire the engine 
wouldn’t turn over. So I disconnected the 
wire, hit the starter and reconnected it; 
the engine started while hot. I installed 
a normally closed push-button switch on 
the dashboard and when the engine was 
hot I would push the button and then 
the starter, and it would start every time. 
The real problem is the timing. When a  
454-CID engine is installed in a coach, a 
timing indicator is placed on the bottom 
of the engine. When a technician uses the 
normal No. 1 plug for the timing light, you 
get 12 to 14 degrees before top dead cen-
ter. I think you are supposed to use plug 
5 when you use the bottom timing indica-
tor. But when you set the timing back to 
normal the engine starts when hot, but it’s 
get up and go is lost. So I left the timing 

the way it was and used the push-button 
switch to start when hot.
PAUL LUX l CROMWELL, CONN.

Thanks for the tip, Paul. I used to have a 
hot rod with a high-compression Corvette 
engine that was slow cranking when hot. 
I cured it in a similar way, but rather than 
a push-button, I used a hidden toggle 
switch that disabled the ignition. This also 
serves as an additional theft deterrent.

HARD TO START WHEN HOT – TIP TWO
Regarding “Hard To Start When Hot” in 
the January issue, I had the same prob-
lem and I found that the ground strap was 

COACH & POWERTRAIN

WATERPROOF CHARGER HANDLES 
FOUR BATTERIES AT A TIME
When enjoying the great outdoors, 
motor home owners don’t want some-
thing as annoying as dead batteries 
to ruin their fun. Powermania’s Turbo 
M430 onboard battery charger can 
charge up to four 12-volt batteries at 
a time, enabling users to spend more 
time doing what they love. The water-
proof Turbo M430 is prewired with four 
DC output cables. The M430 is the 
ideal charger for any 12-volt DC battery 
system with capacity ratings ranging up 
to 360 Ah. Featuring three-stage smart 
charge and adaptive loading, the Turbo 
M430 fully charges all connected bat-
teries in full automation and also com-
pletes charging cycles in the shortest 
time possible. The adaptive loading 
feature dynamically adjusts the char-
ger’s output level on each output bank. 
More charging power is allocated to the 
battery that is lowest in charge and less 
charging power is given to the battery 
that is closest to being fully charged. 
The Turbo M430 also features ignition 
protection, over-current protection, 
overheat protection, over-voltage pro-
tection, reverse polarity protection and 
short circuit protection.
Powermania, 888-581-8168, 
www.powermaniausa.com
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on a bolt that when the engine got hot it 
expanded so that there was not enough 
contact to have a good ground. By reposi-
tioning the ground on a different bolt the 
problem was solved.
GLEN RODICK l BANCROFT, NEB.

Thanks for writing, Glen. That must have 
been a tough one to find. A quick way to 
tell if you have such a problem is to mea-
sure hot cranking voltage at the starter. 
It should be 9.6 volts or higher. Then do 
voltage drop tests along the circuit.

TOWING A MUSTANG
I read that it is OK to flat tow my 1998 
Mustang rear-wheel drive with five-speed 
manual gearbox (four wheels down). Then 
I read it is only OK to tow a front-wheel 
drive flat. Which is the correct answer?
TOM RICE l PORTLAND, ORE.

There is no one correct answer that  
applies to every front-wheel drive (FWD), 
rear-wheel drive (RWD), all-wheel drive 
(AWD) or 4x4 vehicle. As a general trend, 
FWD models with manual gearboxes are 
often towable, and many 4x4 models with 
manually selectable neutral positions in 
their transfer cases are also flat towable. 
However, there are many exceptions and 
variations, so one should never assume 
something is towable as-is. MotorHome 
publishes annual dinghy towing guides, 
which list the vehicles that are factory  
approved for safe flat towing for that year. 
They are available annually in print and 
anytime online. Your vehicle is not tow-
able as-is. If it is towed long distances in 
neutral the transmission may seize or be 
severely damaged. If you are determined 
to tow the Mustang, you may be able to 
install a driveshaft disconnect, available 
from Remco (www.remcotowing.com).

SAGGING SPRINGS
We own a 36-foot 1996 Holiday Rambler 
Endeavor LE on a Ford chassis that has 
a tag axle with only 46,000 miles. Last 
fall I replaced all shocks with Bilsteins 
and replaced the rear sway bar bushings 
with polyurethane bushings. This made a 
big difference in handing and the coach 
doesn’t move now when a semi passes or 
we’re driving behind one. The coach does 
not have any slides and the kitchen and 

generator are on the driver’s side. The 
problem is that with the coach parked 
and on level ground it leans on the driver’s 
side. It is noticeable on the highway going 
into bends. The driver’s side will dip down 
while the right side is firm. Following my 
inspection the springs seem OK. Can the 
front driver’s side springs be repaired, and 
what else should be done?
RICHARD C SCHRAN SR.
CRANBERRY TOWNSHIP, PA.

The ride height of each corner should be 
measured to determine whether the front 
springs, rear or both should be worked on. 
Depending on their condition, sometimes 
an extra leaf can be added or rebuilt, or 
new spring assemblies may need to be  
installed. Your best bet is to take it to a re-
pair shop that specializes in truck springs. 
A quick search turned up several in your 
vicinity.

BALLOONING ROOF
I recently purchased a 1999 Coach-
men Class C motorhome. The unit is in  
remarkable condition; however, I found 
a few areas on the roof where the rubber 
material has separated from the coach. 
A family member followed me driving 
down the highway and said the loose rub-
ber was “ballooning” above the roof by 
as much as 8 inches where it was loose. 
What is the best DIY method for repairing 
my roof?
BRETT WINQUIST l VIA EMAIL

You need to carefully inspect the whole 
roof to determine the extent of the prob-
lem, and mark the areas that need work. At 
this point you can decide if it’s too much 
and you want to have it done by a pro-
fessional. Dicor makes a kit that includes 
a 9-by-10-inch peel-and-stick EPDM 
rubber patch and a tube of lap sealant. 
With this and perhaps EternaBond tape 
you should be able to repair many typi-
cal rubber roof problems. These and other 
products are available through Camping 
World. If the roof rubber is intact, and has 
no tears or holes but has simply come un-
glued from the roof deck, the membrane 
will need to be re-glued down. This could 
require a considerable amount of edge 
trim or roof hardware removal to facilitate 
getting in under the rubber to apply the 

COACH & POWERTRAIN
W

i F
i I

n 
M

ot
io

n,
 C

ir
cl

e 
1

4
3

 o
n 

R
ea

de
r 

S
er

vi
ce

 C
ar

d

P73x77-MH13APR-COACH&POWERTRAIN.indd   76 1/31/13   5:50 PM



77MOTORHOME l April 2013

adhesive. This project, or if the underlying 
roof is deteriorated, is probably best done 
by a professional RV repair facility.

WEIGHTY QUESTION
Articles about weight distribution often 
advise to weigh each corner of the unit 
individually. I have tried for years to find 
someone to do this. I must be looking in 
the wrong place because I have found no 
one who knows how to weigh each wheel. 
Please lead me in the right direction.
DENNIS FISHER l DENVER, COLO.

We simply drive just the corner of the 
coach that we want to weigh onto the 
platform of the truck scale. It requires a 
little maneuvering, but it’s fairly easy to 
do. If it’s a multi-platform CAT scale at 
a commercial truck stop, you should be 
able to weigh both front and rear wheels 
at once. Try to get the wheel(s) as far as 
practical onto the platform to get an ac-
curate weight, rather than just parking on 
the edge. Write down each reading and 
wheel location at the time of the reading.

GENSET QUITS — TIP
In response to Bill Thom’s “Genset Quits” 
in the December 2012 issue, I have the 
same Onan generator and had the same 
symptoms. I found that the rubber fuel 
line from the tank was cracked and the 
pump was losing prime. I changed both 
gas lines and the problem was solved.
JERRY CHRISLOCK
BETHEL ISLAND, CALIF.

Thanks for writing. I have heard of this 
happening, and it’s a cheap and easy fix 
that readers should consider when trou-
bleshooting such a problem.

UNEVEN TIRE WEAR
We’re getting premature tire wear on the 
inner right-hand rear dual tire on a 2003 
Tioga 29-foot motorhome. I’m running 
load-range E tires at 80 PSI cold. The inner 
dual wears bald while the other rear tires 
still have approximately 5/32-inch tread 
left. The depth is even across the tread on 
the other tires. Any ideas?
RED CARR l VIA EMAIL

Have you checked to see if that tire is a 
different brand than the others? Often, 

different brands of the same size (printed 
on the sidewall) will be slightly different 
in diameter and/or width. If it’s taller, it 
would get much more of the load and wear 
more rapidly.

HORN KILLER
I have a 1998 Winnebago Chieftain Class 
A motorhome. The 12-volt horns burn out, 
as I’ve had to replace them three times. 
The fuse seems to be OK. Could this be a 
defective horn relay?
PETER DEWALD l BECHTELSVILLE, PA.

I assume you don’t honk the horn an exces-
sive amount. The job of the relay is to get 
the heavier current from the battery to the 
horns, while reducing the load through the 
horn switch contacts. About the only way it 
could cause the horns to burn out is if the 
relay contacts stuck and caused the horns 
to blow for a long period. Check the horns 
for heavy corrosion or other damage. Exces-
sive use, physical damage (including road 
salt and submersion) or defective parts are 
the only explanations I can suggest.

EXCESSIVE OIL BLOW-BY
We have a 2001 Newmar Dutch Star 
with a 7.3-L Cummins diesel engine. It’s 
blowing oil out of the blow-by tube when 
stress is on the engine, such as steep 
grades and when using the Jake brake. 
I used four quarts of oil in less than 
1,000 miles. I had the engine checked 
by a Cummins dealer and they found no 
problems. I have the oil changed every 
5,000 miles. Any ideas?
KEN CULP l VIA EMAIL

Some oil misting is normal, but four 
quarts in 1,000 miles is way too much. 
You didn’t mention how many miles the 
engine has on it, but I assume it’s not 
much more than 100,000. My best guess, 
assuming the engine is not worn out or 
faulty, is that you are running the oil level 
too high. Try running it just above the min-
imum level and monitor the level closely 
during this period to avoid running low. I 
have found this trick worked on a number 
of engines. u

TO CONTRIBUTE TO COACH & POWER-
TRAIN, please refer to Contact MotorHome, 
on page 8. H
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BACK TO BASICS Shakedown Cruise 

In the interest of avoiding unpleasant 
surprises, a shakedown trip should be No. 
1 on the travel plan after acquiring a new 
or used motorhome. Motorhomes are more 
complex than other types of RVs, and if 
there are any glitches they should be dis-
covered within a reasonably short distance 
from the seller or from home.  
 Any new owner is excited to get mov-
ing, but before loading the coach for trav-
el it’s wise to get on the scales. Fill the 
freshwater, LP-gas and motor fuel tanks, 
before the weigh-in. Then after you load 
the motorhome, visit the scales again to 
see if you’re under the stated limits, which 
usually are posted on a cabinet or closet 
door. Chassis weight ratings are posted 
near the driver’s seat.  

 Before the trip, check tire pressures 
(including spare) and inflate to specs 
listed on the tire sidewalls (cold). Be sure 
to also check oil and coolant levels for 
the engine and AC generator (unless air 
cooled), along with the transmission oil 
level. The dealer pre-delivery inspection 
should have covered these items — and 
many others — but it’s good insurance to 
check them yourself and to create a main-
tenance routine. 

 You should plan on rolling up about 
100 miles and spend several days and 
nights aboard in order to expose any mal-
functions. In addition to kitchen supplies 
and your personal items, you’ll need an 
assortment of tools that matches your 
mechanical ability, plus road emergency 
triangles or some other type of nighttime 
safety/visibility device.
 Before takeoff, make sure all your 
supplies are secure so items won’t fall 
out of cabinets, which can be very dis-
tracting while driving. Kitchen supplies 
should not be made of glass unless 
those items are carefully protected from 
breakage. Manually test carbon mon-
oxide, smoke and LP-gas detectors to 
make sure they’re functional. 

 You should also go through hitching/
unhitching and towing exercises if you 
plan to tow a dinghy vehicle. 
 During your initial driving experience, 
be aware of any possible handling differ-
ences compared with your pre-purchase 
test drive of the unloaded coach. Adding 
quite a bit of weight sometimes changes 
a motorhome’s handling characteristics.
Negotiating tight turns, braking, back-
ing and leveling should be on your list. 
In particular, be vigilant in maintain-
ing more distance from vehicles ahead 
of your motorhome, respecting that it 
may not stop as well as your passenger 
car. Downshift to avoid excessive use of 
brakes on mountain grades, or utilize 
your engine exhaust brake if your coach 
is so equipped (diesel only).
 If you’re new, backing will require 
practice, which can be performed in an 
empty parking lot using wood strips or 
other objects as markers to simulate 
campground sites. Make sure to use mark-
ers that won’t damage tires if you steer 
wrong. Frustration often occurs between 
the driver and co-pilot over backing in-
structions, and it’s wise to get your proce-
dure and hand signals down beforehand.
 A primary goal of a shakedown trip is 
to test operation of appliances, including 
refrigerator, air conditioner(s), furnace, 
water heater, water pump, entertain-
ment components, leveling jacks, and 
of course the chassis drivetrain. Operate 
the refrigerator on 120-volt AC power as 
well as LP-gas and use a refrigerator ther-
mometer to monitor performance. Read 
owner’s manuals on the coach as well as 
the appliances.
 If your shakedown trip goes smoothly, 
congratulations! If it doesn’t, you can feel 
comforted that you didn’t have to deal 
with a problem in unfamiliar territory. �

by  BILL ESTES
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ALASKA 
Alaska and Yukon. Get your FREE official Alaska and 
Yukon vacation guides today! www.AlaskaYukon.net/
tra. Circle 180 on Reader Service Card.

Alaska’s unique state ferry system offers affordable, year-
round transportation along 3,500 miles of scenic coastal 
waterways. Visit us at www.FerryAlaska.com or call 800-
642-0066 to start your reservation today. Circle 181 on 
Reader Service Card.

ARKANSAS 
Hook up your rig at Arkansas State Parks’ campsites and 
enjoy all the campground enhancements. Scenic lake, 
river and mountain settings. Outdoor recrea tion choices 
abound. Call 888-287-2757, or visit www.arkansas 
stateparks.com. Circle 182 on Reader Service Card.

Only Hot Springs National Park in Arkansas has so many 
unique things to do — from our famous thermal baths to 
an amazing botanical garden, fine dining and more! Visit 
www.hotsprings.org, or call 888-SPA-CITY. Circle 183 on 
Reader Service Card. 

Arkansas’ DeGray Resort State Park offers lakeside camp-
sites, golf, trails, tennis, swimming, boating, fishing, 
horseback riding and an island lodge with restaurant. Call 
800-737-8355, or visit www.degray.com. Circle 184 on 
Reader Service Card. 

FLORIDA 
With more than 120 miles of islands connected by 
bridges, the Florida Keys is a designated National Marine 
Sanctuary. Come and enjoy the spectacular natural 
wonders. Call 800-FLA-KEYS, or visit www.fla-keys.com. 
Circle 185 on Reader Service Card.

Camp under the trees at Florida State Parks. Sites 
feature water, electricity and a central dump station. 

For more information, visit www.floridastateparks.org, or 
call 850-245-2157. For reservations, go to www.reserve 
america.com. Circle 186 on Reader Service Card.

The premiere Lake Harris RV Resort with marina and 
motel on Lake Harris has 336 luxury sites, cable TV, 
9-hole exec., pool, 120 lighted wet slips, inside stor-
age to 32 feet. Call 800-254-9993, or go to www.lake 
harrisresort.com. Circle 187 on Reader Service Card. 

IDAHO
Idaho Travel Council. Stretch your imagination and 
budget with a vacation to Idaho, to keep you smiling 
after your vacation ends. Order a free travel guide at 
www.visitidaho.org, or call 800-VISIT-ID. Circle 188 
on Reader Service Card.

Idaho RV Campgrounds Association. RV IDAHO! The 
scenery is breathtaking, outdoor recreation is legendary 
and the folks are friendly. Stay awhile and play in Idaho. 
For a free RV/campground guide, call 800-VISIT-ID, or 
visit www.rvidaho.org. Circle 189 on Reader Service Card. 

MISSOURI 
Free Missouri Vacation Planner. For fun places and great 
memories, enjoy a Missouri escape! Plan yours at 800-
519-1500, ext. 89, or www.visitmo.com. While online, 
check out our valuable money-saving coupons. Circle 
190 on Reader Service Card.

The beautiful 54,000-acre Lake of the Ozarks offers a 
breathtaking panorama plus 261 holes of golf, fishing, 
a premium outlet mall, music shows, show caves, water-
parks, two state parks. Call 800-FUNLAKE or visit www.
funlake.com. Circle 191 on Reader Service Card. 

MONTANA 
Epic views bookended by Glacier and Yellowstone nation-
al parks. Friendly locals sharing the unexpected and 

maybe their huckleberry pie. For your free Montana 
guidebook, call 800-VISIT-MT, or go to www.visitmt.com. 
Circle 192 on Reader Service Card. 

Visit Glacier National Park and satisfy your sixth sense — 
adventure, golf, hike, fly-fish, raft, cycle and more. Call 
800-338-5072, or visit www.mt.glaciermt.com. Circle 
193 on Reader Service Card. 

OHIO 
Ohio State Parks. Discover Ohio at any of our 57 
state-park campgrounds. Open year-round: hiking, golf, 
swimming, picnicking, boating, nature programs. Call 
866-OHIOPARKS for reservations, or visit www.ohio 
stateparks.org. Circle 194 on Reader Service Card. 

WYOMING 
Buffalo Bill’s Cody/Yellowstone Country, Wyoming: 
Rodeos, history, culture, outdoor adventure, recreation, 
tours, wildlife and Yellowstone National Park. Enjoy fine 
dining, museums, shopping, music and more. Call 800-
393-2639, or visit www.yellowstonecountry.org. Circle 
195 on Reader Service Card. 

Experience an adventure full of the spirit that is forever 
West. The Grand Tetons, Yellowstone, Devils Tower and 
more. Wyoming. Forever West. Call 800-225-5996, or 
visit www.wyomingtourism.org. Circle 196 on Reader 
Service Card. 

CANADA
Yellowhead Highway — Crossing the Trans-Canada 
Yellowhead Highway is a journey into Canadian his-
tory, including prairie mysteries and mountain legends. 
Request your free travel guide and map to explore the 
Yellowhead Highway in greater detail. Yellowhead it! Visit 
www.yellowheadit.com or call 877-Go-Yello. Circle 197 
on Reader Service Card. u

MotorHome’s Free Travel Information helps RVers with trip planning. The following attractions, states and Canadian province offer free information about their facilities. 
To request materials, tear out the postage-paid card opposite the Advertisers Index, circle the numbers that correspond to your selections, fill out the card and drop it 
in the mail. For faster service, visit www.motorhomemagazine.com/info and request your information online, and visit each listing’s website for immediate information.
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ACCESSORIES

MOTORHOME MOTORCYCLE CARRIER 200LB all 
aluminum loader, 12 volt system removes
in 90 secs. $2,495 plus cargo deck platform.
mountainmaster.net 623-451-7121

BUSINESSES FOR SALE

GREAT BUSINESS OPPORTUNITY! 
RV sales & service facility, est. 1978,
located in NE Oregon, view at smileyrv.com.
Health forces quick sale, was $1.5 million
now only $950,000. Call Tim 800-338-6562

CAMPGROUND MEMBERSHIPS FOR SALE

-- DISCOUNT CAMPING -- 
Most Economical way to Travel North America 
CAMPGROUND MEMBERSHIP OUTLET 
800-272-0401  www.membershipresale.com

HOMES FOR SALE 

-- DISCOUNT CAMPING -- 

Most Economical way to Travel North America 

CAMPGROUND MEMBERSHIP OUTLET 

800-272-0401  www.membershipresale.com

HOMES FOR SALE

LILY LAKE GOLF RESORT- FROSTPROOF, FL 
•Developer Close Out•  RV Porte Lots 1/2 Price 
From $29,950 While They Last. 
1-800-654-5177 • www.lilylake.com

#1 RATED RV RESORT IN S. TEXAS TROPICS 
Retama Village/Bentsen Palm Village  
Spend a day, stay forever. Unbelievable amenities. 
RV Supersites $40s. RV Port  Home $170s. 
956-380-6500 bentsenpalm.com

CENTRAL FLORIDA RV RESORT SITE & 900 SF
casita w/kitchen, LR/DR/BA, 1 car gar & lrg
lanai. Lake site, about 30 mi to Disney, Sea
World, or Universal. More info & photos
email to jcdusenbery@msn.com

LEGAL SERVICES 
MONTANA LLC LAWYER • SAVE SALES TAX $ 
on next RV purchase • Attorney operated. 
• Go with 36+ years experienced law firm. 
1-406-360-3409; www.montanallcattorney.com

2009 ALLEGRO BUS 425 CUMMINS, 10K gen,
4 TVs, 3 AC, tile, 14K mi. N/smk/pets. Pwr shds,
W/D, GE frig, D/W, C/V, 2 recl, King Dome
sat, kng bd, cmptr sta, plus much more. $165K.
NV. 951-204-2939 or rhhaute@yahoo.com

2007 FLEETWOOD SOUTHWIND 32’ WORKHORSE
chassis, 32K mi, In Motion sat, 2 slides,
leather, full body paint, kept covered.
McGehee, AR. $57K. Call for details
870-818-4039

HOLLAND MOTOR HOMES 
www.hollandmotorhomes.com 
800-961-4464 
San Diego, CA 

MOTORHOMES WANTED

 

DON’T SELL YOUR RV!...
...until you talk to Stephen!
We’re professional, It’s simple...
Call 480-529-7519

NORTHEAST MOTORHOME WHOLESALER 
Cash for your late model gas or 
diesel motorhome. Will buy nationwide. 
Toll free 866-803-6787  www.futuresrv.com
 
NATIONWIDE RV BUYER 
Searching for Pre-Owned RVs 
Call 303.717.0880 or topbuyer@rvbuyerswest.com 
www.rvbuyerswest.com

SELLING!??? Instant cash for your 2004 - current
Motorhome. All models Top$$ + Quick pickup 
Call Joe Punzi 831-458-6166 or 888-829-0254 
ext 166 Over the last 50 years! North Bay Ford RV

LOTS FOR SALE

NC/GA MOUNTAINS Class A diesel pusher 
only. 150’ creek frontage, elev 3100’, 
covered patio, kitchen w/gas fireplace 
concrete pad & road, storage shed. 
Private owner.  706-746-5886 

MAIL FORWARDING SERVICES

AMERICAS MAILBOX FORWARDING IN SD  
LOW Rates/NO State Income Tax/Save $$$  
NO Wheel Tax/NO Safety Inspect / 866-747-3700  
www.Americas-Mailbox.com/MH Call us first!  

MOTORHOMES FOR SALE

1967 VINTAGE COLUMBUS CRUISER BUILT
by Custom Coach 30 ft. Much original.
Many updates. Outside repainted. $29.5K.
Meticulous maintenance. 415-898-3167.
www.1967classiccustommotorhome.com

2011 WINNEBAGO TOUR 42QD, CUM 450, 14K
mi, 3 slds, BA 1 1/2. Res ref. Kng Slp Nmbr,
W/D, D/W, frplc, in-mot sat, outdoor ent cntr,
vac, htd seats. $240K. 301-873-4595 or
bknoll62@yahoo.com 
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$ CASH $ TOP DOLLAR PAID FOR LATE-MODEL  
motorhomes. All makes and models. No hassles. 
For instant cash call Keith Roy (toll-free) at 
1-888-227-4078,  PEDATA RV CENTER.   

WE BUY  MOTORHOMES 
2000 & NEWER - PAID FOR OR NOT 
CASH Payment & NATIONWIDE Pick Up 
Contact Bill Fishfader @ 1-509-993-0321.

RECREATIONAL VEHICLES

SELL YOUR RV FAST! ONLINE AT RVT.COM 
Reach Millions of RV Buyers with a FREE AD. 
50,000 RVs For Sale - By Owner and Dealer 
Listings www.RVT.com or 1.888.479.1099

RV REGISTRY 
www.rvregistry.com 
Motorhomes, Trailers & Fifth Wheels 
For Sale by Owners 
No Sales Commissions 
Buyers/Sellers     800-546-8457

LIST YOUR RV FOR SALE, BUYERS WAITING 
WE WILL FINANCE YOUR MOTORHOME BUYER 
RVs of all types: Diesel, Gas, Trailers, 5ers, Toads 
 ••• www.RVclearinghouse.com •••

RV FINANCING

#1 ONLINE FOR RV FINANCING, THE ORIGINAL! 
$399 MONTANA LLC’s  -- www.RVLLC.com 
FINANCING ••• www.RVfi nancing.com 
CALL NOW -- Toll Free 888-929-4424

RV RESORT LOT RENTALS

OUTDOOR RESORT INDIO IS A BEAUTIFUL LUXURY 
Class A RV Resort. Close to sunny Palm Springs, 
CA with free golf, tennis, pickleball and a great 
Activity Director. 1-800-892-2992, 
www.orindio.com

RV SPACES FOR RENT

SKY VALLEY, GA. CLASS A DIESEL PUSHER RV
lot for rent in Mountain Retreat  & Golf
Community $300/wk or $900/mo. Private
outdoor kitch overlooks mountain stream.
10 mi to Highlands, NC. 706-746-5886

SERVICES

Let us help you BUY YOUR RV ... TAX FREE! 
We guarantee BEST service and price 
Receive $100 Gas Card & FREE Mail Fwding 
Call  888.430.3388   www.MontanaRV.net

AVOID SALES TAX ON RVS AND VEHICLES
Call to speak to a licensed MT attorney about 
setting up an LLC. 10+ years of experience. 
Heggen Law Offi ce, P.C., Missoula, MT 
www.heggenlawoffi ce.com   888-777-5032 

ACTION SERVICES, LLC 
Consult a Licensed Montana Attorney 
No Sales Tax in MT -- Low License Fees 
Financing & Insurance -- For Professional Service 
Call 800-481-0013   www.actionservices-mt.com 

TAX FREE RV -- YOUR TAX SAVINGS EXPERTS
The best RV tax package in Montana.
hours, 7 days a week! Save Thousands!
888-441-5741 -- www.taxfreerv.com

PAY NO SALES TAX 
GET THE FACTS, NOT THE HYPE
Speak to an Attorney, not a Salesman 
Three Montana Attorneys on Staff 
Bennett Law Offi ce, P.C., Missoula, MT 
www.bennettlawoffi cepc.com  866-543-5803

#1 IN SALES TAX SAVINGS 
PAY NO SALES TAX! We have helped 1000’s 
save  over the past 17 yrs. Call & talk to a CPA 
for  professional, friendly service! www.rvtax.com 
Mountain States Consulting   800-565-4504

WHY IMPOSE ON FRIENDS? 
Ask about our low cost personalized services: 
15 years experienced • Mail and Vehicle Tags 
1-888-494-4499 www.myhomeaddressinc.com

TOURS

RV Tours & Rallies across North America 
Alaska • Canada • USA • Mexico  + Overseas 
Visit www.AdventureCaravans.com or 
call for your FREE Catalog  800-872-7897

RV TOURS & RALLIES for MOTORHOME OWNERS

Exclusive Motorhome Caravans & Rallies 

USA, Canada, Alaska, Mexico, Overseas 

Free Vacation Catalog Call 800-952-8496 

www.fantasyrvtours/motorhomes

2009 ALLEGRO BUS 425 CUMMINS, 10K gen,
4 TVs, 3 AC, tile, 14K mi. N/smk/pets. Pwr shds,
W/D, GE frig, D/W, C/V, 2 recl, King Dome
sat, kng bd, cmptr sta, plus much more. $165K.
NV. 951-204-2939 or rhhaute@yahoo.com

2007 FLEETWOOD SOUTHWIND 32’ WORKHORSE
chassis, 32K mi, In Motion sat, 2 slides,
leather, full body paint, kept covered.
McGehee, AR. $57K. Call for details
870-818-4039

HOLLAND MOTOR HOMES 
www.hollandmotorhomes.com 
800-961-4464 
San Diego, CA

MOTORHOMES WANTED

DON’T SELL YOUR RV!...
...until you talk to Stephen!
We’re professional, It’s simple...
Call 480-529-7519

NORTHEAST MOTORHOME WHOLESALER 
Cash for your late model gas or 
diesel motorhome. Will buy nationwide. 
Toll free 866-803-6787  www.futuresrv.com

NATIONWIDE RV BUYER 
Searching for Pre-Owned RVs 
Call 303.717.0880 or topbuyer@rvbuyerswest.com 
www.rvbuyerswest.com

SELLING!??? Instant cash for your 2004 - current
Motorhome. All models Top$$ + Quick pickup 
Call Joe Punzi 831-458-6166 or 888-829-0254 
ext 166 Over the last 50 years! North Bay Ford RV

COMMERCIAL: Open to fi rms or individuals advertising the sale or re sale of a commercially pro-
duced item or service. $55 per line, four-line minimum, 40 characters per line. For photo ad, lim-
ited to RVs and real estate, add $95 (B/W), $115 (color). For logo add $95 (B/W), $115 (color). 
No category limitations for logos. 6X 5% discount; 12X 10% discount.
DISPLAY CLASSIFIED ADVERTISING RATE 1” ad B/W $395; 2” ad B/W $675. Add $75 for 
color. Frequency discounts apply.
 BOLDFACE TYPE: Please note fi rst line is boldface at no charge. Add $5/line for additional bold type.
PRIVATE PARTY: For individuals selling personally-owned item, such as an RV, truck, auto, camp-
ground membership resale. $30 per line, four-line minimum, 40 characters per line. No charge for 
phone number OR email address. For ad with picture, add $65 
(B/W or color print acceptable; high-resolution digital image preferred). Limit one photo per ad.
OPTIONAL RED TYPE: For your ad to appear in red type, add $50 for Commercial ad, add $25 for 
Private Party ad.
HOW TO PLACE AN AD: Submit ad copy by mail, email or fax. Please include your name, address 
and phone number.
Mail: Send with payment (check; money order; VISA, MC, Discover or American Express number, 
signature and expiration date) to: MotorHome Classifi eds, Attention: Kathy Schurman, 
3300 Fernbrook Lane, Ste. 200, Plymouth, MN 55447. 
Questions:  Phone 800-848-6247 Ext: 2437 E-mail: kathy.schurman@goodsam.com  
Fax: 763-383-4499  Attn: Kathy Schurman

c l a s s i f i ed  r a t e s
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offramp   POSTCARDS FROM THE ROAD
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SUBMISSION GUIDELINES: We accept prints and digital images saved as TIFF, JPEG or EPS fi les. We prefer uncorrected 
photos at the highest available resolution. All images must be unaltered and at least 300 dpi. For prints, we accept 4x5 or 5x7. 
MotorHome pays $50 for each published photograph. Images, which preferably show a motorhome or motorhomes in the setting, 
must be your own work. Submissions cannot be returned. Send your image, name, address and phone number, as well as the story 
behind your image in 60 words or less (location, special trip or signifi cance, etc.), to: MotorHome “Postcards From the Road,” 
3300 Fernbrook Lane N #200, Minneapolis, MN 55447; or via email to letters@motorhomemagazine.com. 

We’ve made several motorhome trips 
across this great nation and have had 
many special moments. One of the most 
memorable times was a drive through 
Sequoia National Park in California. The road 
we were driving on split to go between the large 
redwood trees. We had room to go through and 
decided to stop and take a photo. People going in 
the other direction also stopped to take our pic-
ture. This is just one of hundreds of wonderful 
memories we created traveling in our motorhome.

Jeff McClureDarien, Connecticut
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